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HERE’S WHATS NEW

MOGU is the cool new all-in-one APP from MOGUJIE, the largest social e-commerce  
platform of women’s fashion in China.

We are giving our readers new and updated content from 6 major fashion hubs around  
the world starting with New York, London, Paris, Milan, Tokyo, Seoul and back to Beijing  
where it all started.

MOGU knows what a girl wants and that’s everything! So know we are giving you  
everything you need from A to Z under one APP.

WHAT ABOUT US

Till now, MOGUJIE has accumulated over 200 million  
registered users, 10 million of which are our daily  
active users.

MOGU is more than just a fashion app. It is your new  
discovery to learn and shop for the fashion and lifestyle  
you want.

We provide exciting content from influential brands,  
fashion bloggers, designers, celebrities, trends street  
styles, hair & makeup videos, lifestyle and more,  
much more!

MOGU is the GO-TO APP for your fashion and  
lifestyle destinations.

WHY WE’RE HOT

In the new era of fashion this is the must have APP.

We will get to know everything about you through your  
personalized profile and you will receive daily news on  
what you want to see.

We are constantly evolving ourselves to keep up with  
your life and we are aiming to be the place where all  
your inspirations come from.



THE LA FASHION MAGAZINE
ECOMMERCE BOUTIQUE COMING SOON

WHEN A GREAT ADVENTURE IS OFFERED, 
YOU DON’T REFUSE IT.

NOT A DAY, NOT A MOMENT GOES BY THAT I DON’T REGRET  
LOSING MYSELF IN THE CREATION OF THIS MAGAZINE.

TRUTH IS..

IT’S ABOUT THE DESIGNERS, ARTISTS, PHOTOGRAPHERS,  
MUSES, WRITERS, DIRECTORS, PRODUCERS AND CREATIVE CONDUITS  
WHO HAVE TAKEN RISKS AND WITH GREAT IMAGINATION HAVE SHARED  

THEIR INDIVIDUAL STORIES AND TRIUMPHS THAT I’VE FOUND  
MOST INVIGORATING AND INSPIRING.

NEITHER BLOODLESS OR CONTRIVED, THE LA FASHION MAGAZINE  
IS A RIVER OF PASSION WITH FOCUS ON FASHION,  

ENTERTAINMENT AND A FOREVER MELTING POT OF CULTURE.

WELCOME TO OUR RELAUNCH
THIS IS ISSUE NO. 1

ENJOY.

- AMY FREDERICK, EDITOR & CHIEF
THE LA FASHION MAGAZINE
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For more details contact Rachele Fainstadt at rachele@thelafashion.com
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Photographer: Robbie Jeffers
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Caravan Gypsy White 
Dark Sand Suede Shorts 

White Silk Leather Top 



15Black Rayon AS Power Stretch Knit Dress

Nude Silk Embroidery Top
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Dark Sand Suede Dress

Lavendar Suede Dress



Photographer: Teren Oddo
Model: Chanelle Renee

Art Direction: Amy Frederick

Top by Boheme

Skirt by Boheme

Vroom Vroom Bracelet

Jam Rock Bracelet 
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Dress  & Accessories by Boheme

Top by Boheme
Fiesta Shorts by Boheme 
Sweater by Boheme

visit www.thelafashion.com/shop
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www.soulkix.com

Be Different.



Photographer: Dean Weiss
Model: Krista Kleiner

Art Direction: Q
Styling: Sara Bridgman
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Black turtle neck dress by ANGVNS
Deadstock Hat - ghostownboutique.etsy.com

Vintage Emmanuelle Khanh Eyewear
Vintage Coasters Booties

Kristen Dorsey Jewelry

ACEVOG 

ACEVOG is so much more than your everyday 
Online Fashion Boutique; ACEVOG is a journey! 
When you arrive to their site it is hard to decide 
where to begin because of the array of choices. 
Their classic, yet streamlined web design is 
appreciated, making it possible to shop on any 
one of your devices from wherever you are. 
You can either browse each category as if you 
were walking down the aisles of your favorite 
department store, or you can dive right into the 
category of your choice. They also give you the 
option to go to their “Hottest” category, which 
is where the best sellers live. When you become 
a regular and frequent the site their “Newest” 
category is a great option, just to keep you in 
the loop. Their history section off to the side 
remembers the items that you have perused 
during your visit.

A Dream Come True



Long Trench Coat by ANGVNS
White high-top  by Converse Chuck Taylors

Vintage Rhinestone Necklace - ghostownboutique.etsy.com
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ACEVOG is a women’s clothing brand that provides high quality pieces that range from outerwear 
to swim suits to accessories. They provide their customers with only the most current fashion 
styles from around the world. Their designs are truly vintage inspired, yet very modern and 
cutting edge. There is no doubt that every girl will find something that they cannot live without. 
From supple leather motorcycle jackets to pin up girl dresses embellished with the sweetest 
cherry pattern derived from the early nineties, and even lacey boho dresses and chiffon skirts 
that Stevie Nicks couldn’t resist if she tried. One of the greatest aspects of ACEVOG is that you 
don’t have to resist, their price points are so affordable that you don’t have to choose. You can 
have it all. 

If you really want to spoil yourself without feeling guilty, shopping ACEVOG is a dream come 
true… Their most current look book is reminiscent of the movie Heathers, and is appropriately 
titled Vintage Floral Print Style. They are obviously paying attention to what every girl has been 
asking for because personally I would take one of each. Floral dresses for days, to the most 
delicate chiffon camis, and of course the quintessential halter romper with a sash that wraps 
around the waist in seafoam green.  

As you are browsing through the site, you can easily zoom in for a closer look and hover over the 
image as if you are actually feeling the garment with your own hands. For a second or even third 
opinion you can click on the Amazon reviews link or just scroll down, which also may answer 
any possible questions you have along with comments regarding the item’s quality and fit. This 
is where you can find the product description tab, which supplies you with the size, fabric, and 
choice of colors. 

The ACEVOG team has years of experience within the fashion industry and has joined forces to 
supply reasonably priced fashion forward designs to girls all over the map. When you feel as 
though your closet is missing something, just jump online and travel through our virtual closet 
at www.ACEVOG.com.

ANGVNS 

ANGVNS is an international women’s fashion brand –a brand that has a life of its very own. 
ANGVNS is passionate about designing Unique 

ANGVNS designs are elegant and classic, their integration of current fashion elements offer an 
enormous range of quality women’s wear at the most reasonable prices around. ANGVNS is an 
authentic mix of elegance and function, focusing on the balance between inner and outer beauty. 

From trench coats reminiscent of classic Burberry, to turtle neck mini dresses that are beyond 
chic. Cowl necks, over-sized hoods, functional, yet spectacular cocktail dresses that will knock 
your socks off. ANGVNS au courant designs will leave you daydreaming of your next nighttime 
attire or just your next art history class ensemble. Minimal, classic, functional, fashionable, 
and most importantly inspiring. That is ANGVNS, at the end of the day. Visit their Online mall at  
www.ANGVNSmall.com. 

Square Neckline Dress by ACEVOG
Jean Jacket by J Brand 
Vintage Sneakers by Keds   
Vintage Hat by Chico’s



 Vintage 1950’s Garden Party dress by ACEVOG
Black Moto Jacket by Wilson’s Leather
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JESS VARLEY
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Jess Varley has reimagined what it means to be millennial by Jack Dilday

It is days before her 26th birthday, but Jess Varley 
already has plenty of reason to celebrate. She and 
her writing partner Ester Steinberg have recently 
secured a development deal with ABC Digital for 
their upcoming show Smoking Whitefish and are 
well on their way creating a new brand of high- 
concept American comedy. 

Varley has managed to establish a brand that is 
rooted in dramatic reality – she began her career 
at 16 in her hometown of New York City, guest  
starring on shows like Law and Order, where she 
played opposite Jesse McCartney as a sinister, 
sassy pregnant teen who sets out to destroy the 
world around her. “I was typecast,” she jokes 
Her career had begun to flourish by the time she 
finished high school, but she vowed to continue 
her education at NYU, ironically paying her acting 
school tuition using the money she had made in 
television and commercials. It was at NYU that 
she met her fellow classmate and future writing 
partner Ester Steinberg, a stand-up comedian 
hailing from Tampa. The two did not immediately 
hit it off. “We were opposites,” Varley explains. 
While Jess was starring in university productions at 
the Atlantic Theater Company, Ester was pounding 
the pavement of the New York comedy scene. But 
the juxtaposition between their two paths ended up 
being the key to Varley’s transition from dramatic 
actress to full-fledged comedic force. 

Upon graduating from NYU, Varley was at a 
crossroads – she had built an acting career in New 
York, but unfortunately felt she was at the mercy 
of casting. “I had a lot of pent up creativity, and I 
could see what my life was going to look like for 
the next five years.” The following year she took an 
unexpected leap of faith and moved to Los Angeles, 

setting out to build her career on new terms. “I 
wanted to get in touch with why I loved acting so 
much, which is the characters… I always had these 
characters built up inside of me and I wanted to 
find out a way to let them speak.”

When she arrived in LA, Varley reached out to 
Steinberg, who was already heavily involved in 
the LA comedy scene. The two sparked not only 
a friendship, but also a new comedic approach 
that blended Varley’s dramatic backgroun  with 
Steinberg’s comedic school of thought. It began 
in her living room – Steinberg set up a camera as 
Varley would improvise characters ranging from 
a middle-aged hiking enthusiast named Peg to 
an uptight, virginal woman named Jennifer who 
serves up sex tips with a side of pastel cardigan. 
“We had no idea what we were doing,” Varley said. 
It didn’t matter – because she finally discovered 
the outlet she had longed for. “I had to let go and 
not be so precious. I figured “I have to be bad now 
in order to get good at what I’m working towards. I 
can be bad now, and that’s okay…I had this tunnel 
vision where I knew what was inside of me was 
going to be good.” Her newfound expressions 
were met with resistance from all but one person 
– Steinberg. “My agents didn’t get it. My boyfriend 
didn’t get it. Nobody really got it except for Ester, 
who kept telling me to give it a go. She was the 
only person encouraging me, but that’s probably  
because she has no friends.” Eventually, the  
two managed to score meetings with several  
online distributors who showed interest in 
simplified, easily digestible digital content – 
unfortunately far from what Varley says she and 
Steinberg were trying to achieve. “They kept telling 
us we should scrap all our ideas, and just…open 
up our windows, let in some natural light, sit on 
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our beds and talk about funny topics…and I was 
like, ‘But I hate everything about that!’” Perhaps 
Varley’s most defining characteristic is her ability 
to stand by her characters and her work. “The 
quantity of the work is what creates respect for 
it. If you create enough of your brand of work, it 
becomes something they can’t ignore.” 

Her conviction was eventually rewarded when she 
and Steinberg pitched a new show to ABC Digital–
Smoking Whitefish. The show is a mockumentary 
workplace comedy set in an aquatic theme park 
during the aftermath of a scathing documentary 
about the mistreatment of killer whales. In an era 
defined by Internet outrage, Smoking Whitefish 
illustrates Varley and Steinberg’s unique ability to 
find humor in a world filled to the gills with social 
commentary and the shamelessly self-aware.“To 
show how crazy our world is, we’re taking 
mainstream Americana and turning it on its head. 
We’re walking right into it and becoming those 
people.” Since securing her first development deal 

last year, Varley has no plans to stop. In addition 
to Smoking Whitefish, she has additional shows in 
development including Jesster, a sketch show that 
again brings out the comedic yet visceral reality of 
modern day America. The show will feature Varley 
and Steinberg in scenarios that Varley says, “Push 
the boundaries of looks, gender roles, and even 
good taste.” As we near end our interview, I witness 
the unofficial beginning of her birthday weekend. 
“I’m having some tequila,” she laughs. “Actually, 
don’t write that.” Instead I cover by asking where 
her inspiration comes from. She pauses, takes a 
sip, and then responds. “The question is always, 
‘How can we make this better? How can we make 
this scarier? How can we make this more honest?” 
And it doesn’t matter if people don’t understand it. 
That just means it’s our thing.” 
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WENDI GREEN
Such a vibrant thing by Amy Frederick

It’s not often you are greeted with vibrance and 
allured by confection in the morning. Perhaps 
this explains the secret to powerhouse talent 
agent Wendi Green of leading entertainment 
agency Paradigm located in the heart of Beverly 
Hills, California. 

I considered myself lucky when I walked into a 
transparent room walled in by glass and stocked 
with an inordinately large shelves of candy. I  

immediately thought of Roald Dahl’s character 
Willy Wonka from his 1972 children’s book and  
sequel Charlie and the Great Glass Elevator. In  
my case it was the Great Glass Wall and I was 
granted travel into a glimpse of Wendi world. 

Able to relate to ones affinity to help others  
succeed, I caught up with Wendi and she openly 
shared her sweet road to success. 
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How long have you been a talent agent? 
Over 25 years

Who did you work for before Paradigm? 
Abrams Agency, I started the youth division over at Abrams 20 years ago.  

Did you live anywhere else before moving to Los Angeles? 
Born in Los Angeles and raised in New York.
   
You have a serious list of clients, is there a certain genre that you find particularly compelling? 
I like working on all projects that are well written, projects that can showcase my talent whether it’s comedy or 
drama, independent or mainstream.
 
What inspired you to pursue talent representation? 
I majored in child psychology and my dream for my career was to work with kids so when I became an assistant 
for a talent agent I knew right then that I was going to start bringing in kids. 

Do you remember your first client? Was there that one person who inspired you to  
become a talent agent? 
Katie Holmes. That’s easy – Debbie Klein who was the head of literary at Irv Schechter in 1991 where I was her 
assistant for 3 years. She actually became my mentor through the business. Just watching her correspond with 
clients and having fun doing it. Funny enough she is now the head of our TV Lit department at Paradigm.

What part of LA do you live in? 
In the San Fernando Valley
 
What is the most demanding part of your job? And do you have any feelings about inequality in regards to  
women in Hollywood? 
The pressure of fulfilling your clients’ dreams and constantly succeeding. Personally, in the field I work in with 
children we aren’t affected like adult actors. All kids are treated equally. 

Who are some of your favorite contemporary artists and/or talent in general?
Steve Carrell who has gone from a TV star to a leading movie star. Tina Fey who popped from SNL to starring in 
her own films. Octavia Spencer who has come such a long way in her career. Melissa McCarthy who went from a 
supporting character in Gilmore Girls to starring in her own series and film star all while being middle aged and a 
women. Kevin Spacey because I think he is a chameleon and can do it all.
Can you tell I’m not into the model type? But don’t get me wrong I couldn’t take my eyes off Ryan Reynolds hot 
body in Deadpool. 

Do you think that awards shows, such as the Oscars and the Golden Globes are based on talent, or are they just 
rigged all together? 
I would hope that they aren’t but I am sure there is a lot of politics and campaigning that goes on which would 
influence voters. 

I am a big fan of Patricia Arquette, do you support her stance on inequality in regards to Hollywood wages and 
female taxpayers? (when she accepted the Oscar for Best Supporting Actress for the film Boyhood) 
I completely support anyone’s stance on inequality including hers.

Any new up and coming talent that our readers should know about? 
Stefania Owen (Hulu series Chance, All We Had), Judah Lewis (Demolition, New Line’s the Babysitter directed by 
McG), Jessie Usher (Independence Day, Survivor’s Remorse).
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Patch Bomb Jacket by Boheme
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ERICA MENA
Rise Above by Sara Bridgman

For most of us, the award winning Netflix series 
Orange is the New Black is strictly entertainment, 
with a glimpse into idealized depictions of feminine 
life behind bars. Actress, model, entrepreneur 
and recent author of her own autobiography,  
Underneath it All, Erica Mena gives us a very up 
close and personal account of her struggle within 
the world of Hollywood and the injustices of life. 
Unlike an unfortunate percentage of children of 
prisoners, Erica swore not to give into the vicious 
cycle and rose above, and the furthest beyond 
that she could get. Born in the Bronx, New York 
inside a literal jail cell, she spent the majority of 
her childhood without parental figures, practically 
raising herself. 

Erica knew that she wanted to be a performer 
from the time she a very small child, always 
dancing, jumping in front of the camera, and 
saying something witty every chance she got. At 
the age of 14, Erica decided that it was time to 
chase her dreams. She was featured in a magazine 
called IN Gear and her modeling career came to  
fruition. Her big break was when MTV aired a J. Lo  
Look-a-like contest, where Erica impressed the 
judges so much that she took home the title.  
Instantly, Erica was casted in her first music video 
as a lead dancer in “Can’t Stop, Won’t Stop” by 
Young Gunz. By the age of 16, MTV was offering 

Erica another opportunity on a show called Say 
What Karaoke, where she won again; along with 
the fan’s live vote on the show’s live segment. 

It is no wonder that she began her career as the 
main love interest in hip hop music videos, such 
as Chris Brown’s “Excuse me Miss,” 50 Cents’ 
“Candy Shop,” and Akon’s “So Paid.” Erica still 
aspired to be more, eventually developing her 
very own brand. E Network took notice and in 
2009, they offered her a role on Kourtney and  
Khloe: Take Miami along with the Kardashians. She  
assisted them with opening their Dash store in 
Miami. This spiraled into the release of Erica’s 
first EPK, which the industry took major notice 
of. VH1 quickly contracted her to be apart of the  
second season of Love & Hip Hop: New York, where 
Erica was seen in a show stopping light. 

Multi-tasking mother, actress, entrepreneur  
Erica decided that it was time to chronicle her 
journey, to become an author. She has written 
not only one, but two books, Underneath it All and 
Chronicles of a Confirmed Bachelorette. The Los 
Angeles Fashion Magazine wants to exclusively 
champion women within the industry that convey 
a strong aesthetic and our choice for this quarter’s 
cover girl, Erica Mena is representative of what we 
stand for.
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Ice Crytal Fur Coat by Boheme

Fiesta Shorts by Boheme

Bumper Boots
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AZMARIE LIVINGSTON
Super cool and completely down to earth... Interview by Niki Smart

Standing 5 foot 10 inches, boldly tattooed, andproud 
for being known as an androgynous model – 
Azmarie Livingston is a showstopper. She’s best 
known for appearing on America’s Next Top Model 
in 2012, where she finished ninth overall after 
being eliminated from the show for refusing to 
wear butt-enhancing underwear. Azmarie defiantly 
told Tyra Banks, “I’m not wearing mine. I draw the 
line at that.”

Azmarie has been modeling since age nine, plus 
she has appeared in music videos with Nicki Minaj 
and Kelly Rowland, played a small part in the 
movie Precious, and has even released her own 
single “Morning Guarantee” in late 2012. Seems 
like things are “guaranteed” for this beauty, as 
Azmarie is currently on Fox Network’s hit show 
Empire, where she plays Chicken, Hakeem’s best 
friend and DJ.

On interviewing Azmarie, we found out more about 
her – starting with her childhood; after her parents 
divorced, Azmarie was co-parented by a single 
mother, and her father who was openly gay. Though 
divorced, her parents remained the best of friends. 

Your parent’s relationship was unusual – how do 
you think that shaped you?

My parents shaped me a lot. They divorced when 
I was 3, but remained best friends. They live in 
different states, but co-parented none-the-less. So 
I had a mixture of everything. My father was more 
hands-on, and my mother was always working – 
so I had minimal time with her. She was also busy 
getting an education to become a nurse. I learned 
things by myself with my mom, but my dad helped 
me, by showing me how to push ahead for myself.

You were eliminated from America’s Next Top 
Model for refusing to wear the butt-pad. Why did 
you feel so strongly about not wearing it?

At the time of America’s Next Top Model, I had 

always endorsed a woman promoting who she is, 
what she has physically, and being proud of it. I may 
not have ass, but I know how to work it, and elongate 
my body to look good. So it seemed hypocritical for 
me to put on a butt-enhancing piece. I found out 
later that this was about product placement. Had 
I known, I would have done it differently because I 
don’t feel good about refusing someone’s product. 

What is your usual fashion style? 

A mixture – it depends on my mood when I wake 
up and what I have to do that day. These days I’m 
more dressed up, because I might randomly get 
a call from my agent and have to be somewhere 
within minutes, so I’m prepared. I have my no 
makeup-makeup look, which means enough to be 
presentable. If I didn’t have to be anywhere, I’d be 
wearing shorts, flip flops and a wife beater (laughs). 
Over the past year, I’ve definitely sharpened my 
look. 

Empire – Is there more coming? 

We’ve just finished filming Season 2 and it comes 
back on TV on March 30th. And the show gotpicked 
up for Season 3, so hopefully I’ll be asked back.

What do you have coming up next?

I’m walking the runway in LA Fashion Week, 
and then I’m headed to Puerto Rico for Xscape 
PR, which is a large LGBT art and culture music  
festival. I’m actually presenting an award to Cynthia 
Bailey to honor her for affecting positive change in 
the LGBT community. I’m excited about that.

Anything you’d like to add for our readers to 
know?

Please find me on Instagram (@azmarieofficial) 
– and I’m actively looking for representation for 
modeling, plus I’d love to find a cosmetic campaign 
– anybody? 
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Do you remember your first pair of jeans? What would you consider your favorite and why?
I’ve been wearing jeans for as long as I can remember, but I will always remember the first jeans 
I wore that I felt fab and fashionable in! It was in the 4th grade and they were a pair of Guess 
jeans with the zippers on the bottom and the triangle logo on the butt were EVERYTHING!! I 
doubled up on my chores so that my parents would buy me a pair. And well worth it! 

Your last name, Ungvari is Hungarian right? Have you ever been?
Yes, it is Hungarian, and sadly I have never been...

What was the highlight of your recent trip to Paris fashion week? What was your favorite 
show? Did RtA host any events?
The highlight of Paris fashion week was all of our sales appointments. The reaction to our new 
Fall collection was amazing. We added some great new accounts, and our existing accounts 
upped all their orders, it felt really good. And the boys and I were ecstatic! It really is such a 
good feeling. Yes, we did host an event for Dev Windsor’s birthday party along with Buscemi at 
Plaza Athénée. It was a really good turnout and it was nice to let loose on our last night in Paris 
and celebrate a successful trip with buyers and friends.

How did you get into designing denim and when did you crossover into clothing?
I got into co-designing denim kind of by accident! When I had my store (Diavolina), I met Eli, who 
is one of the owners and designer of RtA, and I always carried brands that he worked with over 
the years. We became friends, and when I closed my store I was consulting for a few different  
designers, and Eli was launching a new line with his best friend David, and called me to see if 
I would come see his brand and give him some input. So I went downtown to their office and 
they showed me some stuff. It was good, but super masculine! I gave them some feedback and 
told them they needed a feminine touch! Not that I am super girly, except for the fact that you 
will most likely never see me out of high heels, but it was obvious that there was something 
missing. They took my pointers and in only 3 days, made the changes and BAM! That’s when I 
was offered a position.

RtA Interview with Evelyn Ungvari by Sara Bridgman
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I love your textile choices… silk, cashmere, and the supple leather that you use for your 
jackets. Where do you get your leather?
Thank you! I always think it’s important to wear not only what is comfortable, but also what 
feels soft on your skin. All of our leather comes from France.

Would you say that you take a lot of inspiration from the 90’s? 
I think a lot of our inspiration does come from the 90’s but I think we try really hard to modernize 
it. I also love the 70’s minus the polyester! 

I noticed that you are a black metal fan…. On your blog. Vintage metal t’s are one of my 
favorite things. (Venom, Burzum, Mayhem, Darkthrone)
I love vintage tees! Not only metal ones, I especially love old punk ones that are super soft and 
thin from being worn and washed a million times that they are practically falling apart! The 
more holes the better!! My only pet peeve about these tees is the people that wear band tees of 
bands they don’t even know!!! That’s so annoying to me!!!

What part of LA do you live in? 
I live in West Hollywood.

Who are some of your favorite contemporary artists? Designers?
Honestly, I don’t really have a favorite contemporary designer. I have always believed in mixing 
high end with low end, and wearing vintage. I have never worn a designer head to toe either. I 
think it takes more talent and less effort to mix it up. And honestly, it’s better financially too! 
I do admire Hedi Slimane at Yves Saint Laurent for his street punk vibe, and Vetements for 
their point of view. I have to say that Haider Ackermann is probably my favorite designer at the 
moment because he really has the whole masculine/feminine vibe down to a science. I think 
his collections are super chic.

Do you have a store, if not do you plans to open one? 
We do not have a store, but we do plan on opening some in the near future.

What do you consider to be the most complicated aspect of denim design?
I think the most complicated aspect of denim design is to try to come up with something new 
that hasn’t been done yet! That is very hard! We need to give girls a reason to buy our jeans 
when they have a million other jeans in their closet.

Did you work for anyone else before you started RtA?
I owned Diavolina, a multi-brand store for 13 years, and then I was doing wardrobe styling and 
personal shopping for clients.

Any RtA news that you would like to share with the readers? 
Well... in the future we plan on making RtA a full life style brand. We want to do shoes, handbags, 
jewelry, etc. I CANNOT wait!! 
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DENISE FOCIL
Meet one of our newest designers Denise Focil, designer of AS by DF and ASTARS collections. Though 
she hails from Ecuador, Denise Focil is an Angelino at heart, and is proud to do our city right by bringing 
fashion attention to Los Angeles. Yes, all the attention may go to New York, but Denise feels that we have 
amazing talent here in LA – and that we’re in a creative boom. 

In October of last year, Denise was awarded the MOSS Adams Fashion Innovator Award during LA Fashion 
Week at Union Station. Denise says, “It’s a huge honor to be recognized out of all the Californian designers 
in the entire state and not just for innovative designs, but also for branding and marketing. To be up against 
all the companies in California and win, that is an enormous honor.”

Denise Focil is a powerhouse, who inspires and empowers women in the fashion industry, and she has a 
flourishing celebrity following to prove it –Jessica Alba, Halle Berry, Eva Mendes, Christina Aguilar, Rosie 
Huntington Whiteley and Alessandra Ambrosio, to name a few. Known for her impeccably constructed 
leather jackets, tailored with luxury fabrics such as Italian lambskin, also for her knit tops and jersey 
dresses that are so chic and effortless. Denise is not only talented but is also beautiful and could be the 
sister of Sandra Bullock (for whom she is often mistaken).
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AS by DF Interview by Niki Smart

We sat down for an interview with Denise at the LA Fashion Magazine office. 

Is your Ecuadorian heritage incorporated in your style?
I may have South American sensibilities but what affects my designs most, is my attention to fit. It is of utmost  
importance to me, that the woman who wears my jacket, looks her best. Through the cut and seaming of the jackets/
dresses, I bring the focal point to the waist, thereby creating a slimmer look. I want everyone to feel their best in my 
garments. I think of myself not only as a creative designer, but also as an architect of clothes. I’m very hands-on 
and make it my business to know about the fabrics, tools used, and design elements. I get extremely technical as  
a designer. 

How did you get started?
I’ve always had a passion for clothes, art, and color. I see beauty in clothing, faces, and street art. I find beauty wherever 
I go. After graduating from The Fashion Institute of Design & Merchandising, I moved to Italy to start my career.

How long were you in Italy? Is that where your love of leather started?
I began my career in Italy in 2000, and started with designing leather motorcycle jackets. Leather is my passion, and 
what I do best. I design leather pants, skirts and coming soon – bags. 

Can you tell me more about Project 365?
This was a personal project (not related to work) that I took on as a challenge to myself, that every day I would wear 
something new, and not repeat my outfit for a whole year. And I did it, even when I was sick or traveling. It took a 
ton of dedication. I tried to mix and match my clothes differently every day, and realized that most people probably  
don’t wear at least 50% of what is in their wardrobe. I committed to using every piece, which helped stimulate my 
imagination by challenging me to wear it a different way.  

Do you have a hobby?
I love traveling. I travel nonstop for work, but I’d like to make time to travel for pleasure and adventure. Plus, it’s great 
to pull creativity from various places. Traveling has really opened my eyes to all of the different styles and fashions 
that grace the globe. 

What’s your biggest fear?
Two things: earthquakes and tsunamis. And I live in CA. (Denise laughs)

Who is your favorite designer?
I admire a lot of designers, but I’m a huge fan of Tom Ford and Hedi Slimane 

What would you like our readers to know? What’s the next thing coming up?
We’re just launching our Spring collection – this is the first look at my Spring collection. At the beginning of March, 
we launched the first ever collaboration with Louise Roe, who is a British TV personality, author and blogger. We 
were so excited to partner with Louise and we just meshed so well from our very first conversation. It felt like I was 
talking to someone I had known forever, we were so in sync about everything from the cognac color suede of the vest, 
to the ethnic embroidery on the back, to the perfect shade of blush for our silk cami. Louise really is the AS by DF 
woman – world traveler, feminine, yet uncomplicated. I love that duality about her, strong and soft at the same time, 
she really is the woman I design for. Collaborating with her was easy; we just got along from the moment we met. Our 
collaboration is the perfect 3 wardrobe staple – a suede vest with gorgeous embroidery on the back inspired by Tulum 
& adventure, a gorgeous timeless silk cami in the perfect shade of blush pink, and a soft chambray off the shoulder 
dress for either city or beach. You can dress it up or down.  
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MARIO DE LA TORRE
Fashion designer, Mario De La Torre always dreamt of having his own clothing line, and following 
years of hard work and struggle – his dream is finally a reality. Coming from parents who  
immigrated to the United States with very limited resources, Mario is aware that they never had 
the chance to follow their dreams, and this made him thankful for the American aspirations of 
equality and freedom of choice. In honoring these concepts, De La Torre offers his line of clothing 
in a wide range of sizes – from small to XXL. “I want it to be for all women,” says De La Torre.

Even though he was born and raised on the streets of south central Los Angeles, Mario garners 
inspiration from his Mexican heritage, especially the iconic artworks of Frida Kahlo, who is 
celebrated internationally as being emblematic of indigenous Mexican traditions. From the 
streets of LA, there’s the hood influence, mixed with west coast appeal and Chicano culture. 
Mario approaches his designs with an open mind and the intent to support women. “We 
help to empower women, not just dress them. Clothes are your everyday armor and have an  
unexpected influence on how you feel. What you wear can determine how your day goes, it makes 
an astounding difference.”

Mario worked a steady bank job for ten years before deciding to get a degree in fashion design. 
Then he worked another seven years in the fashion biz, before becoming Creative Director  
& Co-Founder of Rosario. Finally, last year in October, Mario got to introduce his self-named 
Mario De La Torre contemporary line at Style Fashion Week in Los Angeles. His dream  
has now come full circle. The Mario De La Torre line includes floor-length gowns with trains,  
pantsuits and wide-leg culotte bottoms, as well as bra tops, boat neck dresses, cigarette  
pants and key-hole dresses – an elegant and stylish clothing line. 

Mario is full of gratitude and likes to give back. He encourages kids to follow their dreams and 
speaks at career day events all over LA. In fact, he feels that inspiring today’s youth is even better, 
and more meaningful, than a fashion show. To Mario, creating the spark that may change a kid’s 
life is priceless. 

Creating a Spark by Niki Smart
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THE LA FASHION MAGAZINE
The perfect match and a fashionable way to stay up-to-date.

The LA Fashion Magazine is proud to announce our partnership with  

MOGU APP where we will provide you with a wide audience in fashion,  

lifestyle and culture with over 200 million registered users.
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In todays world we do want everything instantly, and if it’s in the fashion world, we may not know what  
it is we want. With MOGU, the new fashion APP, chances are, you will get what you want – and you will get it now.

MOGU is a social commerce fashion app, which officially launched in the US and Europe in Oct 2015. The MOGU 
APP updates content from the major fashion hubs all around the world - New York, London, Paris, Milan,  
Tokyo, Seoul, and Beijing (where it all started). It’s everything fashion related from A to Z, all integrated 
into one place: the latest collections, fashion bloggers, influential brands, celebrities, street styles, trends, 
hair & make up, viral videos, lifestyle, sales and much more. Content is fresh and ever changing. And once 
you’ve created your personalized profile, you will receive daily news on the fashion items that interest you 
– you only see what you want to see. 

The MOGU APP is brought to you by Mogujie, the largest social e-commerce platform of women’s fashion 
in China. To date, Mogujie has accumulated over 200 million registered users, with 10 million users who 
are active daily.

There is a joke about women that goes: 
“What do we want?”

“We don’t know”
“And when do we want it?”

“We want it now!”



Take the world with TREC

Technology is finally catching up in the travel industry 
with TREC – an app founded by Canadian born DJ Alex 
Merrell that allows users to connect through shared 
travel calendars and socially curated city guides. 
Currently in public beta with a full release coming later 
this year, jetsetters around the world will soon be able 
to find sanctuary wherever they go.  

The idea for TREC, short for The Remarkable Explorers 
Club, was sparked during a trip to Miami in 2013 where 
she was performing during Art Basel. After eight  
years as a full-time international DJ, the Vancouver 

native is no stranger to what she calls “the frustrations 
of the consistently mobile.” Flying over 100,000 miles 
per year to play events for top tier global brands in 
cities such as Hong Kong, Berlin, and Sydney, she 
had difficulty keeping track of her peers, many of 
whom were also creative entrepreneurs she had met 
on the road. “I found myself scrolling through my  
Instagram feed trying to figure out which friends were 
in town and realized how ridiculous it was to be using 
a photo sharing app for that purpose. I couldn’t find 
the technology in the travel space that I needed, so I 
decided to build it.”  

TREC Founder Alex Merrell is creating a travel brand that connects a new  
generation of  creatives and entrepreneurs around the world. - by Jack Dilday
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I caught up with Merrell the day before her trip to 
Austin for South by Southwest (SXSW) – where she  
was doubling down on her career both as a DJ and 
tech entrepreneur, networking for TREC by day and  
spinning at events by night, sharing the bill with 
The Strokes, Lil Wayne and Sia. In traveling to a 
multimedia festival like SXSW, where thousands of  
creative entrepreneurs flock and collaborate, 
she is able to embody the very are usually filled 
with our target users. It was my life as a DJ that  
inspired TREC, and it is continuing to travel and 
be around creatives that keeps me in touch with  
our demographic.” Merrell describes that an 
overwhelming majority of travelers cite family and 
friends as the most influential source of travel 
 information, and with TREC she is providing a platform 
for them to share that content more easily. She 
aims to revolutionize the travel experience through 
personalization, allowing users to navigate cities 

with the suggestions of their social circle and see 
crossovers with friends during future travels. Whether 
one is headed to New York for Comic-Con or Fashion 
Week, they will be able to find convenient, relatable 
content from sources they value.

Merrell’s travels with TREC have been extremely  
rewarding thus far, as she has been simultaneously 
building her company and maintaining her career as 
a DJ. She is demonstrating a lifestyle that shines a 
light on the potential of creative entrepreneurs when 
they have better connection and better knowledge on 
the road. “A lack of environmental stability forces one 
to evolve their internal stability, which is wonderful” 
she concludes, “but we all crave connection face to 
face, and our technology needs to start reflecting that  
more strongly.” 
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The LA River runs east of the Arts District, its concrete 
channel looking very much like it did in the 1984 cult 
classic Repo Man. Otto Maddox, the feckless punk kid 
played by Emilio Estevez, would have fit right in among 
the former industrial spaces of downtown, many 
of them converted into artist studios in the 1970s. 
He would have probably gone to Al’s Bar on Traction 
Avenue to see local punk acts like Exene Cervenka 
perform, although now the bar is gone and in its place 
are a yoga studio and artisanal pie shop. Even the LA 
River will be unrecognizable in a few years once city 
planners embark on its redevelopment under architect 
Frank Gehry’s guiding hand. The iconic Sixth Street 
Bridge that’s visible in Repo Man’s river chase scene 
also won’t reopen until 2019, when a $449 million 
renovation is projected for completion.

What grit and grime remain in the Arts District is a  
far cry from the past, when the neighborhood was 
known as a place to avoid. The crack epidemic hit 
Downtown LA particularly hard in the eighties. Few  
people ventured out to the area unless their idea of 
a nightlife included the possibility of getting mugged 
or stabbed. Still, many artists stayed put and some 
galleries took a chance on an area that was largely  
abandoned by the city’s wealthy. Circus Gallery on 
South Alameda Street has been in the neighborhood 
since 1979. The experimental art space Los Angeles  
Contemporary Exhibitions (LACE) once had a space 
by the LA River before moving to Hollywood in 1994.  
Downtown was largely insulated from the art market.  
It was a place to experiment and mingle with other 
misfits and outcasts. “People were doing a lot of street 
performance and loft performances,” artist Marnie  
Weber told LA Times reporter Carolina Miranda.  
“The expectations were so low. People were happy  
if 10 people showed up. And there was no talk of  
making money.”

LA has never had a central gallery district, although 

neighborhoods like West Hollywood, Culver City, and 
Chinatown have contended for that title. The dispersal 
of galleries across the city has always reflected the 
sprawling, diverse character of the city. It’s hard to 
describe LA’s art world as a singular community; it’s 
not so much an art world as a series of art worlds. 
The opening of Hauser Wirth & Schimmel in the Arts 
District may shift the tide, but it’s unclear how it will 
benefit the neighborhood’s working artists. The Swiss 
gallery joins blue-chip rivals Gagosian and Blum & 
Poe by opening shop in LA, this one measuring 100,000 
square feet and residing within a former early 20th 
century flourmill. With exhibition space and research 
facilities to rival those of the nearby Museum of 
Contemporary Art (MOCA), it’s a formidable institution 
that further embellishes LA’s reputation as a city for 
the arts. New Yorkers have taken notice; as evidenced 
by the east coast transplants popping up just across 
the river from the Arts District. Maccarone Gallery and 
Venus Gallery have entered the downtown scene with 
warehouse spaces of their own, with square footage 
and rents unheard of in New York.

Downtown is clearly having a moment, but what does  
it mean for art and artists? Ostensibly, the influx of  
galleries will help artists woo greater collector bases, 
provide more space to show work, and further add to 
the city’s esteem as an arts city to rival New York and  
London. But what makes LA a great arts city is less  
contingent upon the arrival of elite blue-chip players 
and more upon the vibrant arts communities that 
make up the city. Artist-run spaces, apartment 
galleries, and small performance venues operating on 
little to no funding are creating the most interesting  
and vital work; the art shown in galleries like Hauser 
Wirth & Schimmel has already been market tested 
and canonized by a chorus of critics and academics. 
There’s also the inconvenient truth of the Art District’s 
proximity to Skid Row, home to the city’s growing 
homeless population. Because this is LA, city leaders 
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“THE RIVER RUNS EAST”
written by Abe Ahn
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can proclaim success in Downtown’s renaissance while 
sitting on their hands over a housing crisis made worse 
by rising property values and evictions.In recent years, 
the Arts District has contained more food and retail 
than actual art. There are craft breweries, Michelin-
quality restaurants, and an arcade bar. You can buy $6 
Yirgacheffe coffee and avocado toast over a table made 
of reclaimed wood, before browsing an impeccably 
curated shop of design wares and fashion goods that 
cost more than the average paycheck in the city. The 
exclusive Soho House, West Hollywood’s social club 
for the rich and famous, recently bought 62,000 square 
feet of space for $18.5 million. There’s plenty of money 
coming in, very little of it going toward art and artists. 
The arrival of Hauser Wirth & Schimmel and the 
New York galleries might hold down the arts 
scene, but very little of it seems to reflect Los 
Angeles and its working artists. This may 
be necessary for LA’s ascension on the 
global stage, but it announces the 
beginning of one era with the end 
of another.

The final scene of Repo 
Man depicts Otto 
Maddox flying away on 
an irradiated Chevy 
Malibu, leaving 
behind his girlfriend, 
government suits, 
and UFO scientists 
who have been after 
the cache of alien 
bodies stored away 
in the car’s trunk. 
The Malibu soars 
over the downtown 
skyline before saying 
goodbye to all that and 
launching up to space. 
Otto’s final words to his girlfriend, 
who asks him what about their relationship, are “Fuck 
that,” a sentiment that could just as easily apply to the 
Arts District’s shiny new future.
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THINK TANK
Make sure to keep updated on Think Tank events. This innovative space recently finished up Break 
Bread – an installation by Scott Hove and Baker’s Son that ran from February 13 to March 13, 2016. 
This impressive undertaking saw the entire warehouse laid out in cake. Six “chambers” filled with 
decadent frosting making a 7,000 square foot walking tour through an astounding maze of cake. 
Complete with a secret 1950’s style diner in the back that served food by local chefs every day 
during the 30-day run.

THINK TANK | 939 Maple Ave, Second Floor | Los Angeles, CA 90015 | www.thinktankgallery.org
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Since opening in Downtown LA last September,  
billionaire Eli Broad’s private art museum has been 
the hot-ticket event of the season. Admission is 
free, but reservations are generally rquired, given 
the large crowds. People with little to no interest in 
contemporary art have suddenly taken to visiting 
the stretch of Grand Avenue that also consists 
of the Walt Disney Concert Hall and Museum of 
Contemporary Art (MOCA). Yayoi Kusama’s Infinity 
Mirrored Room, a separately ticketed installation 
of mirrors and lights, has wait times surpassing 
those at Disneyland. It’s the kind of easy spectacle 
that museums have begun producing in order to 
attract more visitors; the hope is that they’ll come 
for the selfie opportunity and stay for the art.

I visited the Broad Museum on Halloween night, 
not really expecting to get in without a reservation. 
To my surprise, the late evening crowd had thinned 
out and a museum employee told me I could get a 
ticket. There are no ticket booths at the Broad since 
it doesn’t charge admission. Museum employees 
with tablet computers stand by to check attendees 
into the building, making the experience seem like 
visiting a flagship Apple store. A 12-foot-tall street 
light sculpture by Urs Fischer greets visitors in the 
lobby, marking the entrance to the ground-floor 
galleries.

The porous exterior of the Diller Scofidio + Renfro–
designed building has been mockingly compared 
to a cheese grater by critics, but I found the 
museum’s interior to be a lot more interesting,  
given the complicated engineering required to  
create an exhibition space with little to no 
support beams. An elevator takes you up to the 
third-floor galleries, where much of the Broad 
collection’s brand-name artists reside. You’ll find 

insipid, market-friendly works by Jeff Koons and 
Christopher Wool, but also expansive, beautiful 
installations of work by Kara Walker and Mark 
Bradford. The criticism that the opening exhibition 
features too many of the usual suspects of 
contemporary art (namely, old white men) holds 
true, but there are gems in the collection that 
exposed me to works I haven’t seen in person 
before, including several works by women artists 
and artists of color.

A stairwell between the lobby and third floor 
features a window view into the museum’s vault  
containing over 2,000 (and growing) pieces of 
artwork in the Broad collection. The museum 
describes this feature as a symbolic commitment 
to institutional transparency, but how the museum 
plans to hold up that promise is unclear. You can 
peer into the museum’s heart and look into how 
the artwork is put into storage and sorted, but 
that doesn’t teach the public how these works are  
acquired and circulated through the opaque 
and shady backdoors of the art maket. There’s 
also the question of Eli Broad himself, whose 
arts philanthropy touches all corners of LA’s 
museum world. His money can make or break 
entire institutions, as was the case with MOCA 
when he bailed out its struggling finances in  
2008, effectively turning the art world into a  
private fiefdom.

We can all praise Broad for opening a free 
museum for the public, but like all benevolent 
acts of the ultra-wealthy, the philanthropist 
stands to benefit just as much. “Even if opening 
the museum is not financially motivated, he 
has clearly maximized his tax advantages in 
past years, to the point where it is hard to say  

THE HOT-TICKET EVENT
written by Abe Ahn
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whether he should be called Los Angeles’s leading 
philanthropist or the city’s greatest estate planner,”  
reporter Jori Finkel wrote in the Art Newspaper. Still, 
the museum will one day outlive its namesake and has 
the potential to become a key institution for the city’s 
artists. Encouraging signs include a programming staff 
that’s willing to feature young artists and challenging 
work, if a recent performance by the rising LA artist 
Martine Syms is any indication.

My visit to the Broad Museum was also reassuring 
given how many of the other visitors seemed to be 
enjoying themselves. While fun should never be the 
only measure of a museum’s success, it certainly helps 
that an institution is willing to embrace newer forms 
of engagement. It also made me reassess my feelings 
about Jeff Koons, when a colleague of mine noted that 

Koons’ balloon sculptures as presented at the Broad 
make for the perfect stage for selfies. This is a museum 
that embraces younger audiences in ways that other 
museums attempt to and not always succeed. Of course, 
there’s also the museum’s educational mission. In place 
of dour-faced museum guards are friendly docents 
standing by to talk to visitors about the artwork. While 
the Broad’s collection may not be particularly radical, 
the removal of as many barriers as possible to broaden 
support for the arts is a worthy struggle, even if it comes 
attached to a billionaire’s name.
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photo by Hufton + Crow, courtesy of The Broad and Diller Scofidio + Renfro
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Upon meeting the 23-year-old Rachel Harris, one is struck by her shy  
demeanor. You’d expect her artwork to be of the same fragility, but Harris’  
abstract paintings elicit a dark, gritty and even bold sensibility. All of her  
painterly works have been made using construction materials. Rachel 
builds the frames herself; frames that are often twice her size. Harris is a 
hands-on artist, she likes to sweat and crawl on the floor, as a part of her 
process. Her desire is to do it all with her own two hands. Despite her small 
frame, one would assume she could barely wield a hammer, yet this young 
lady has renovated three studios in Downtown LA reconstructing everything 
to suit her needs. 

Harris recently purchased a bus and refurbished it, pulling up all three  
layers of carpet that she found. Another surprise lurking in Rachel’s uncanny 
history is that she used to race motorbikes until she broke both of her legs, 
ankle, and a number of fingers – now she putts around on a moped. 

Perhaps the most unexpected element of this young woman’s repertoire 
is that although Harris is introverted and shy, she recently modeled for  
Playboy Magazine, becoming Playboy’s Miss November 2015. Naked and 
covered in paint, Harris took it as an opportunity to use her own body as  
a canvas.
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RACHEL HARRIS
by Samuel Bridgman interview by Niki Smart



Niki caught up with Rachel Harris to dig a little deeper into her art practice.

You studied at FIDM – tell us about your time there.
I did one year of fashion design and illustration, my intention being to one day teach at FIDM. I also 
studied at the California College of the Arts, which was smaller and more pressurized than FIDM. At 
FIDM I felt I had access to more relevant things and to helpful industry connections. Plus it felt more 
open and creative. Their after care program is also great – they take pride in their alumni. 

How did posing for Playboy come about? 
My manager introduced me to a Playboy photographer and I trusted the vision they had for my shoot. 
Once I found out I was the November playmate, I basically stayed home, exercised and trained as if I 
were training for a marathon.

How did your family react to you posing for Playboy?
I come from a family of predominantly women. My grandmother, my mom, and my two sisters all 
rallied for me, and were very supportive. They knew the Playboy shoot would give me the opportunity 
to be represented as a public artist. And since I’d never modeled before, and they know how shy I am, 
they were like “Wow! Go Rachel.”
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Will you do other nude photo shoots?
I wouldn’t want to do it again. The Playboy shoot was perfect – I trusted the photographer, I thought it 
was tasteful, and I don’t think I need to do it again…but I might.

What does your artwork mean to you? 
I started drawing at 5 and always knew I wanted to be an artist, it’s become part of my identity. I put a 
lot into my artworks. I build the frames, and they are really large, so it’s no easy feat. I’m still exploring 
and never really know how a piece is going to end up. It’s trial and error, and I cannot recreate one once 
it’s done. I wish I could.

What would you like the future to hold for you?
I hope I’m doing the same thing that I’m doing now at a more established level. I want to be a public 
artist and represent art so young girls can see a face behind the art. I’m always pushing against someone’s 
opinion and I like to change people’s ideas about me. I don’t want to be put in a box. The dream is to 
do what you want.

You can view more of Rachel’s work on the Hill Street Country Club Gallery website. She is currently 
showing in a black metal exhibition. www.thehillstreetcountryclub.org
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DANNY MINNICK
written by Amy Frederick
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My interview with Danny began at a Winchell’s donut shop where he immediately 
shared a memorable story about a run-in with a beautiful mother of two. 
Arrested by her beauty she carried an extraordinary presence and with 
that came an extraodinary man. While Danny’s Sunday morning kicked off 
to a great start it equally unfurled into awkwardness as he repeatedly, by 
accident, made eye contact with the woman’s husband better known as Brad 
Pitt. From donut purchase to exiting the donut shop Danny continued to 
make eye contact wtih Brad at simultaneous moments. “It was just getting 
really weird.” Long story short, “I shoud’ve given him one of my drawings” 
states Danny and fast forward to present so the real intervew begins.

Growing up in Seattle, Danny spent most of his time tagging his favorite 
bands with stolen sharpies. It was the 3rd grade. “I remember as a kid in 
art class being asked to draw my hand as I saw it. For some reason the 
teacher accused me of tracing it.” From that day forward he was turned 
off and later would trade in his sharpees for a skateboard. Never giving up 
on his favorite krink pens and sharpees, Danny continued to doodle on his 
grip tape and on the bottom of his boards. Further into his years of skating 
professionally Danny would be exposed to various friends who inspired him 
to paint throughout his career. Sean Sheffey being one the first who he had 
lived with and later a buddy named Mike. 

Great friends tend to be guiding lights and throughout Danny’s travels he’s 
crossed paths with many who would give him a nudge and inspire him to get 
lost in his work. New York City resident, Haculla aka Harif Guzman, played 
that role in addition to Chad Muska. Tearing his achilles tendon also played 
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a huge role into Danny’s need for momentum. Off his board for two years , it 
became crucial for Danny to stay active. At that time Chad would teach him 
how to stretch canvas and from that day forward so his new love began. 

“Art to me is the truth within yourself.” Danny’s momentum and drive have created 
various commissions and solid solo and group exhibitions around the world. You 
can view his work at GO Gallery and at The Church Boutique in Los Angeles. Staying 
in the process and working out frustrations through the art has carried him to 
where he is at today. “Love it.. and it will love you” a reference back to the work 
and the pressure one may succumb. Thanks for the advice Danny. 
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Joseph Singh thought he was going to be a doctor. He felt that it was the right thing to do. Although enrolled 
at SFSU at the time, and studying biological sciences, Singh decided that working with fabric was where his 
true passion lay, and in 2006 he chose to follow that calling and enrolled at the Fashion Institute of Design 
and Merchandising (FIDM) in San Francisco, where he grew up. 

It looks like it was a wise decision for Singh, as he is now an emerging fashion designer whose work has been 
featured in numerous major publications and has been on display at Parsons Paris during Paris Fashion 
Week. Singh also reached the finals during 2013’s Made for Peroni Young Designers Awards, was honored as 
a nominee for the Parsons Designer of the Year in Womenswear, received the GenArt Fresh Faces in Fashion 
Award 2013 at LAFW, and had a feature profile on Style.com.

Singh’s designs are striking, perhaps because he explores the unknown, and is drawn to the dark and 
mysterious, he attempts to breathe that into his designs. Aiming to distort the relationship between body 
and space, and build on the contrast of opposite ideas, Singh starts out by draping his fabrics in unusual 
ways and playing with the layers. He likes to create dimension by manipulating shapes and placing them 
on the human form, while utilizing interesting textures to create unpredictable effects. With minimal color 
contrasts and nontraditional fabric pairings, Singh’s unique design aesthetics are intended to invoke raw 
emotion and to signify the importance of living your best life now. This in part comes from dealing with the 
death of his grandfather. Impacted by his grandfather’s passing, Singh’s collection at Parson’s Fashion Show 
was based on the personal experience of his grandfather’s funeral. Singh strove to replicate the inside of the 
casket in his designs by means of non-traditional pleating techniques. In creating this dark-mood collection, 
he worked through his grief. Singh laughs that not many designers can say they were inspired by a funeral.

Paying meticulous attention to detail, and through use of high quality textiles, and a dark imagination, Singh 
creates a crisp, clean lined modern look, of pleated fabrics and stunningly draped silks.
 
www.josephsingh.com

JOSEPH SINGH
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Preorders available at  
thelafashion.com/shop
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THE DISTRICT

As it states on their website, Hannah An’s 
restaurant The District is “the culinary answer 
to happiness”. With a fusion of Californian 
and Vietnamese flavors, they spice things up  
Hanoi style as they explore Vietnam’s rich gastro- 
nomic traditions. The menu draws on regional  
favorites from north, south and central Vietnam, 
and includes dishes such as Shaken Beef (Bo 
Luc Lac) – cubed Filet Mignon, garlic, tomato, 
Thai basil, and Chinese broccoli; and Turmeric  
crusted Chilean sea bass with dill rice vermicelli  
noodle. The Roasted Wild Salmon is another 
taste-bud delight with pea puree, crimini 
mushrooms, crispy quinoa, arugula, edamame, 
lime and garlic butter; and for vegetarians there 
are options like Roasted Heirloom Cauliflower 
with edamame, mushroom, brussel sprouts, 
beet juice, and pistachios. However, the District’s  
signature dish is the District Wok lobster – where 
the Maine lobster is wok-roasted and served 
over Hannah’s handmade noodles. The District 
Wok Lobster continues the An family’s unique 
crustacean-serving tradition. The roasted bite-size 
lobster pieces are served over handmade garlic-
lime-butter noodles and sprinkled with herbed 
panko and fresh herbs. 

Plus, the cocktail department is ready to set you 
a-tingle with the “Face Down in Saigon” – Don 
Amado Reposado mezcal with fresh squeezed 
lime juice and organic Saigon cinnamon agave, 
and cinnamon sticks; or the “Hot Asian” – vodka  
infused with lemongrass, organic Vietnamese chili 
agave and fresh squeezed lime-juice.

As a reflection of her family dynasty and cultural 
ties to Vietnam, Hannah An has created a setting 
that delivers an authentic colonial-era Vietnamese 
experience for her diners. With a regal dining 
room and century-old doors, the space has a 
free-flow feel, plus a fountain-laden patio area. 
The District is elegant, with a luxurious ambiance 
enhanced by plush white leather seating and  
enchanting lighting.

With careful consideration and planning, Hannah 
An helped design the space along with Kenneth 
Ussenko of KU Productions. Besides designing 
the interiors, Hannah An is also hands-on behind 
the stoves, having learned the ropes, not only 
from her grandmother, who owned the restaurant 
Thanh Long in San Francisco, but also from her 
mother, who owns three restaurants – Crustacean, 
AnQi and Tiato. Hannah An grew up in the world 
of delectable tastes and smells, creating a love 
for Vietnamese food that is deeply personal. The 
Vietnamese culture has also fueled Hannah’s 
desire to be hospitable. In Hannah’s own words, 
“I aspire to host the most elaborate dinner 
party for our family and friends every night.”  
 

The District by Hannah An
8722 West Third Street,
Los Angeles, CA 90048
310.278.2345
www.thedistrictbyha.com

The District name is a reference to the diverse 
neighborhoods of  Vietnam called districts.
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PEDDLER’S CREAMERY
Pedal the stationary bicycle at Peddler’s Creamery in DTLA and churn out a delicious organic, 
non-dairy ice cream at your own speed. Every batch of ice cream in the store is churned out 
through cycling power, with the employees taking 20-minute rounds each, but customers are 
always welcome to sit in. Flavors such as, Lavender Honey and Salted Caramel change daily 
and ingredients are sourced locally. You can also hire the original bicycle churner for parties 
and/or events, and your guests can churn out their very own ice cream if so desired. 

PEDDLER’S CEAMERY  | 458 S. Main Street in Historic DTLA | www.peddlerscreamery.com

OPAQUE - DINING IN THE DARK 
at V Lounge 
“Imagine abandoning your vision for an hour or two in exchange for a new 
multi-sensual dining experience.” Visit Opaque’s Dining in the Dark and eat 
a meal served in the pitch dark by legally blind and/or visually impaired wait 
staff. See how your taste buds and other senses react once all visual stimulation 
ceases. An epiphany, anonymous as you can possibly get in LA – only open to 
the public three nights a week. Call for reservations in advance.

DINING IN THE DARK at V Lounge  | 2020 Wilshire Blvd | Santa Monica, CA 
90403 | www.darkdining.com 
Call 1(800) 710 1270 for reservations

Thanks to Tinseltown… Los Angeles has long been a magnet for highly imaginative minds. Within a city 
sparkling with creativity, no wonder it’s soaring out into the streets, making L.A. the capital of cool and 
intriguing adventures. Here are some out of the ordinary experiences you shouldn’t miss!

Los Angeles – Offering up the Rare & Unusual
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ESCAPE ROOM LA
Round up a group of friends and go get locked into an ESCAPE ROOM. 
Choose an ancient library that leads you through secret passages to a  
medieval alchemist’s mysterious lab. You must escape before the alchemist 
returns by solving the challenging puzzles. Or go on an expedition in search 
of a lost civilization hundreds of feet below the surface of downtown Los 
Angeles. Will you uncover the secrets and escape before your air supply  
runs out?

ESCAPE ROOM LA | 120 E. 8th Street 3rd Floor | www.escaperoomla.com

CLIFTONS
How about sitting next to a life-sized stuffed lion as you sip a cocktail? 
For a bizarre environment, visit Clifton’s – Cabinet of Curiosities. Not 
only are you surrounded by taxidermist specimens of owls, bison and 
buck, there is also a three story high faux tree in the center of this multi- 
level space that hosts a fire pit in its trunk. Definitely worth a look-see.

CLIFTONS | 648 S Broadway, Los Angeles, CA 90014 |www.cliftonsla.com
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courtesy of Rockwell Group

New branded luxury boutique hotels are the latest push in a redevelopment of the Los Angeles 
metropolis area. This revitalization of Hollywood brought in the Dream Hotel Group, and they 
are opening their flagship West Coast location in Hollywood – a 179-room, 10-story hotel, 
with a double-height lobby, and a rooftop pool, (said to be topped with a retractable roof), 
restaurant and lounge, plus an impressive view of the Los Angeles skyline. Designed by the 
Rockwell Group, the Dream Hotel has been in the works for five years and is slated to open 
in May 2016.  Dream Hotel Hollywood will be located at 6417 Selma Ave, between Hollywood 
and Sunset Boulevards. There is also talk of a landscaped “public alley” that aims to link up 
the various restaurants, bars and nightlife spots in, and adjacent to, the hotel. Plus, Dream 
Hotel plans to utilize the great Californian weather with glass penthouse walls that will fold 
open, and lobby walls that move aside, in order to allow the selling of food & beverages to 
the passersby on the street. The aim here is to create a communal neighborhood feel. Dream 
Hotel is part of the excitement building on the multi-faceted “Cahuenga Corridor” and will, no 
doubt, fast become one of the hot spots to be.

DREAM HOLLYWOOD | 6417 Selma Avenue | Hollywood, CA 90028

CALIFORNIA DREAMIN’
Dream Hollywood Opening 2016

85



THE LA FASHION MAGAZINE  86

THE NOW
After much consideration and careful conception, Gara Post and Erica Malbon went 
ahead and opened “The NOW”, a new massage boutique in Los Angeles that offers 
luxury services in a convenient, affordable, and accessible way. 

Utilizing thoughtful design aesthetic, Post and Malbon have established an oasis 
in the middle of the city; a place of eco-inspired chic and tranquility that creates a 
soothing natural environment to unwind in. From a carefully curated menu where 
there is something for everyone (including kids), guests can choose from a quick 
25-minute massage, to an 85-minute treatment.

Choices include the signature massage The NOW - a Swedish inspired massage 
that promotes relaxation, rejuvenation, relieves stress, and increases circulation. 
Or a sports massage, recommended for athletes, aptly named THE STRETCH, which 
helps increase flexibility, stimulate blood flow, hydrate tissues, reduce recovery 
time and improve range of motion. 

Then there are add on’s, to compliment your massage, such as AROMATHERAPY and 
POWER CLEANSING - an abdominal massage that stimulates vital organ health and 
aids digestion. 

Reservations are recommended but express services are offered - the main objec-
tive being to restore your body and reset your soul. As Post says: “self-care should 
be incorporated into our lifestyles on a regular basis”. Enjoy the moment at the NOW.
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MULLEIN & SPARROW
Holistic – Authentic – Cruelty Free

“We love and respect all sentient beings including you!  

All of  our offerings are cruelty-free and vegan.”
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Mullein & Sparrow is a Brooklyn-based hand-distilled apothecary line that produces  
everything from facial serums and steams, to body oils, exfoliants, and even calming 
teas and scented candles – all things needed to nourish your mind, body and spirit.  
The thing that makes Mullein & Sparrow special is the loving and nurturing  
philosophy that the founder, Anit Hora, brings to her creations. Born in India, and growing up 
under the principles of  Ayurveda, Anit firmly believes in a whole-body healing system and the 
power of  plant-based healing.

Standing by her Ayurvedic principles, Anit puts her money where her mouth is 
and sources only the purest and finest of  botanicals, by the most sustainable and  
responsible means she can. Anit knows that anything you rub on your skin is  
absorbed directly into your body. For this reason, the highest quality vegan and  
organic ingredients are used in order to help nourish and repair your skin. Take 
for example Mullein & Sparrow’s most popular face serum “Immortelle & Myrrh.”  
This moisturizer is packed with Squalane oil to promote oxygenation; Rosehip Seed oil for the 
high content of  omega 3 and omega 6 EFA’s; vitamin A and vitamin C to promote collagen 
and elastin levels; Carrot Seed essential oil, and Immortelle that facilitates blood circulation. 
A powerhouse of  goodness.

Having studied aromatherapy, skincare, and yoga, Anit is a holistic esthetician and  
herbalist who believes that beauty and health start from within, and that nurturing the mind, 
body, and spirit is a pathway to inner and outer beauty. 

From deeply penetrating moisturizers that are rich in anti-oxidants to facial serums that 
nourish and regenerate all skin types, Mullein & Sparrow products are fully plant-based and 
lovingly small-batched in their apothecary space in Brooklyn.

Luckily you can access these products online, too.
www.mulleinandsparrow.com
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CHURCH BOUTIQUE
A well-curated space is a rare pleasure, especially among the glitzy, low calorie, offerings of West Hollywood. 
Snaking vines shroud the exterior of Church Boutique prefacing a pagan space within that is ripe with 
surprising delights. Devoid of the usual vapidity, Church specializes in a kind of contemporary Baroque 
aesthetic. Unlike the usual Modernist objects d’art one encounters in, say, the local MOCA museum shop, 
Church’s merchandise starts and stays gritty, leaving a lingering sensation of fearless appreciation and 
desire to hoard each unexpected gem –starting with the tar baby Mickey and Minnie Mouse by the artist 
M. Biagi and continually upping the ante. Stocked with an array of elegant fashion-forward pieces and  
museum quality art, Church augments a growing strip of impressive 21st-century retail and cultural spaces. 

Church Boutique | 7277 Santa Monica Blvd. | West Hollywood, CA 90046 | www.churchboutique.com

Unholy Temptations by Samuel Bridgman
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photography: Mathieu Bitton
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RICK OWENS
Rick Owens has opened his first store in Los Angeles on La Brea Avenue, right next to a Psychic fortuneteller 
and down the street from a Mexican Drag bar. This seems like the perfect fit for a nonconformist fashion  
eccentric to have a store. With a minimalistic aesthetic of concrete floor and high ceilings supported by  
angular beams, the store is stark and compelling. But what makes the place really stand out is a huge tank 
of gelatin, a murky wall of goo, in which a large bubble rises up every few minutes, emitting a deep rumbling 
sound that mimics thunder. And there’s the fog wall – a shallow glass tank that stands from floor to ceiling and 
(in Rick Owen’s words) fills with a billowing ejaculation of fog every five minutes. On entering the fitting room 
you’ll find a wax model of Rick Owens lying on his back with his knees bent to offer you a seat. That’s right, you 
can sit on Rick Owens. 

Be sure to pay the store a visit if you’re in the area.

Rick Owens Los Angeles | 819 N. La Brea Ave. | Los Angeles, CA 90038 | www.rickowens.com

The perfect fit for a nonconformist by Niki Smart
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www.laphiny.com | www.instagram.com/laphinycollection | www.facebook.com/laphinycollection | contact: info@laphiny.com
Photographer: StashDTLA | Model: Spring Terry & Max Heath




