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EDITOR’S NOTE
I  B L U S H  T O  S A Y  G O O D B Y E 

A N D  W E L C O M E

This month, the LAFM blushes in hopes that by dimming the color 
of the well-recognized Pink Ribbon, it can symbolize optimism to 
make cancer obsolete. Our families, designers, talent, and our 
readers are asked to join as we stand by one another to unite in 
our fight for a cause.

However, our mission goes beyond that. We wish to go beyond the 
pink as we focus on the empowerment of a better tomorrow. As 
our readership and supporters grow, we too continue to spread 
our message to highlight powerful men and women making a 
difference in the everyday. Whether they are paving the way in their 
careers, starting a philanthropic journey, or spreading positive 
vibes—we want to be part of their mission to bring back what was 
once good to where it matters—The Heart of LA.

No matter where it is we may go, everything always circles back 
to LA; Hollywood’s backyard. Perhaps it’s the cool vibrations, the 
power of social media or the emerging talent that hides behind the 
concrete streets and spread out buildings. Whatever it is, everyone 
always wants to be a part and experience it for themselves. Allow 
us to bring it all back to the American Dream as we share with 
you the power of Influencers as they trot the globe and make their 
mark through Fashion, Lifestyle,     
Beauty, and a Dream.
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OMG! I love Lilly Ghalichi!!! She is such a professional 
inspiration that shows us beauty and brains can happen. 
Loved seeing her mention education and how she has 
made a name for herself. – MARY, Austin, TX

Teni Panosian and I went to Glendale High together! I 
remember seeing her then and saying she’s so beautiful. 
Somehow I knew she would be making a name for herself. 
It’s great to see a fellow classmate out there conquering 
the world. – NICKY, Sherman Oaks, CA 

I am a make-up obsessed fan! Seeing you put these two 
beauty icons on your cover was wonderful. I have followed 
Teni and Lilly since they first began their journey and 
it’s inspirational being able to read their interview in the 
magazine. Look forward to who you will feature next.

– ASHLEY, New York, NY

THE LA FASHION MAGAZINE has changed A LOT 

from its first issue and it appears to only be getting 

better. The articles are fun, the editorials très chic, 

and the company has made a presence at media 

events, charities, and all that is fashion. It’s clear that 

they are making it known that LAFM is making moves 

and is here to stay. Can’t wait to see the Fall Issue!

– CANDICE, Beverly Hills, CA
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on your phone
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RETRACTIONS | PG. 42, NAME TENI PAGOSIAN IS WRITTEN INCORRECT AND SHOULD READ TENI PANOSIAN. 
PG. 43, JEWELRY IS CAPTIONED INCORRECTLY AS CHARLENE K AND SHOULD CREDIT PINK KARMA AS WELL. 
PG. 10 (CREDITS) AND PG. 42 (STORY) JEAN PIERRE SHOULD BE CREDITED AS JEAN-PIERRE VANHOEGAERDEN.
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The inundation of incessant, rapid changes to the structural and stylistic 

foundations of the fashion industry has generated an assortment 

of clashing conjecture; nonetheless, the leading fashion houses 

and influencers have assuredly affirmed: All-Pink-Everything is the 

provocative motif of 2017.

The bold hue cascaded through Resort 2017 with designers from Louis 

Vuitton to Marc Jacobs donning couture silhouettes with hot pink prints 

and bold statement pieces in shades Elsa Schiaparelli would deem 

“shocking pink.” This trend permeated New York Fashion Week, with 

highlights including a chic, shoulder-bearing Jason Wu dress and a 

crisscross, midriff top coupled with an asymmetrical skirt from the Sies 

Marjan collection. Not to be outdone by their Cross-Atlantic peers, Gucci 

commenced Milan Fashion Week with a bang- debuting its Spring 2017 

collection amidst a decadent, misty pink boudoir runway.

In addition to its significance as the “It” color of 2017, pink also possesses 

a powerful connotation, as the pink ribbon is an international symbol of 

breast cancer awareness.

During National Breast Cancer Awareness Month (October), numerous 

organizations, medical professionals and supporters assist in launching 

an annual campaign to increase awareness of the disease, to provide 

support for its victims and their families, and to raise funds for research 

into its cause, prevention, diagnosis, treatment and cure.

The campaign also encourages both self-examinations and in-office 

examinations for effective screening of the affliction. According to the 

American Cancer Society, adult women should regularly examine their 

breasts for lumps and/or other abnormalities. In addition, women with 

risk factors for breast cancer and women over 40 should receive annual 

mammograms. Mammograms are x-ray examinations that consist of placing 

a minute dose of ionizing radiation in the breast(s) to produce a magnified 

image of the breast tissue. Mammograms, along with self-examinations, are 

effective screening devices for early detection of breast cancer.

Breast cancer is a pernicious ailment. According to the United States 

Department of Health and Human Services, breast cancer is the second 

most common cancer in women; 1 in 8 United States women will develop 

breast cancer over the course of her lifetime. As of 2016, 2.8 million 

women in the United States had a history of breast cancer.

In light of these statistics, breast cancer has touched the lives of millions 

of private citizens, as well as members of the entertainment and fashion 

elite. For example, actress Christina Applegate, famous for her role 

on the television sitcom “Married with Children” and the cult classic, 

“Anchorman,” was diagnosed with breast cancer in 2008. Although she 

was only 36 years old at the time of diagnosis, Christiana Applegate 

obtained a double mastectomy after discovering that she carried the 

“breast cancer gene” (BRCA genetic mutation). Although Christina 

obtained a mammogram, a MRI and additional testing revealed the 

presence of the BRCA genetic mutation, a gene that made Christina highly 

receptive to developing breast and ovarian cancer. Consequently, Christina 

formed “Right Action For Women (‘RAW’);” an organization that provides 

education and financial assistance to high-risk women who pursue MRIs 

and additional testing in connection with breast cancer screening. RAW 

relies on donations and strategic partnerships to provide services. In 

2016, RAW partnered with ASICS, a fitness brand that pledged to donate 

a percentage of profits from its pink collection of workout apparel to the 

organization. As noted on RAW’s website, Christina hopes that, “through 

GLOSSYBOX.COM

LAFM BLUSHES FOR A CAUSE
Written by ELIZABETH FRANCES
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Right Action For Women, we can continue providing assistance to those 

individuals who are at increased risk for breast cancer and do not have 

insurance or the financial flexibility to cover the high costs associated 

with breast screenings.”

In 2011, Giuliana Rancic, E! personality and correspondent on the 

unscripted program titled, “Fashion Police,” was diagnosed with early-

stage breast cancer while obtaining various tests in connection with fertility 

IVF treatment. After enduring a double mastectomy and reconstructive 

surgery, Giuliana founded a non-profit titled, “Fab-U-Wish.” This charity 

teamed up with a breast cancer awareness association termed, “The Pink 

Agenda,” and provides fashion, beauty, and celebrity wishes to women 

enduring treatment for breast and ovarian cancer.

In 2014, Paula Abdul, platinum-selling recording artist and “American 

Idol” judge, supported her sister, a breast cancer survivor, by releasing 

“Check Yourself,” a music video that salutes breast cancer awareness. 

The music video, a joint venture between Paula and Avon Foundation, 

dispersed impertinent information regarding breast cancer via an 

addictive beast and energetic choreography. 

While Christina, Giuliana and Paula celebrate breast cancer survivors and 

toil to assist other women with obtaining necessary care, some celebrities 

are currently ensnared in an unrelenting battle against the disease.

Although Shannen Doherty, star of the television sitcoms “Beverly Hills, 

90210” and “Charmed,” was diagnosed with breast cancer in 2015, she 

is currently undergoing treatment. Even though Shannen obtained a 

mastectomy, breast cancer spread to her lymph nodes, resulting in 

multiple sessions of chemotherapy and radiation. Nonetheless, Shannen 

courageously shares her tumultuous journey, posting Instagram 

photographs of her “head shaving ceremony,” therapy within a hyperbaric 

chamber and trips to her chemotherapy sessions with her mother and 

husband. In light of her circumstances, Shannen proves a formidable yet 

pensive opponent to the devastating affliction. During a recent interview, 

she stated that, ‘Everything else is manageable. Pain is manageable, you 

know living without a breast is manageable. It’s the worry of your future,’ 

she said, ‘and how your future is going to affect the people that you love.’

Film and television celebrities are not the only personalities affected by 

breast cancer, members of the fashion industry have also felt the sting 

of this devastating disease. Former model, Janice Dickinson, recently 

disclosed that a mammogram and biopsy determined that a small lump 

in her right breast was a malignant tumor. Further, award-winning 

makeup artist and breast cancer survivor, Sonia Kashuk, joined various 

organizations and partners in support of breast cancer awareness. 

Sonia produced a makeup brush set, coined, “Proudly Pink Brush Set, 

exclusively for Target, with 15% of the proceeds allocated to The Breast 

Cancer Research Foundation. In addition, Sonia paired with supermodel 

Cindy Crawford to host a QVC special labeled, “Beauty with Benefits.” 

During the program, 80% of the proceeds goes to “Cancer and Careers,” 

a charitable organization that supports women battling breast cancer 

while maintaining careers in the workforce. The successful campaign 

has already generated $2 million dollars and includes covetous brands, 

such as Bobbi Brown, Dior, Tarte, Laura Mercier and Fresh, in a hot pink 

cosmetic clutch.

Undeniably, the color pink has the demonstrative ability to invoke passion 

and collaboration. After the Susan G. Komen Foundation purposefully 

dispensed pink ribbons to the participants of a New York City race for 

breast cancer survivors, and the then-editor of “Self” magazine enlisted 

beauty powerhouse, Estée Lauder, to disperse pink ribbons throughout 

New York City stores; the pink ribbon became the official symbol of the 

National Breast Cancer Awareness Month. These powerful luminaries, 

coupled with the hue’s commanding presence on the runways of the 2017 

collections, irrevocably accentuate the power of pink.

Follow this QR for your LFC (Little-Fashion-Code) and receive 15% off 
every order at the LAFMBoutique.com now thru December 24, 2016.

Exclusively for a true #LAFashionista
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Pink encompasses a smoldering sensuality indelible 
to the senses. When the Breast Cancer Awareness 
campaign announced its adoption of the titillating 
color—the message was clear—the women impacted by 
this disease are strong, unstoppable and unabashedly 
feminine. A movement to preserve an unequivocally 
provocative member of the physique, that also 
embraces a vivid hue quickly obtained the attention of 
the fashion industry. 

Elite designers embraced the Breast Cancer Awareness 
crusade, resulting in a stylish alliance that combines 
awareness of the infirmity with a stunning display of 
couture creativity. In October 2016, the Breast Cancer 
Awareness month will seemingly exceed previous 
exhibitions, with an array of high-fashion designers, 
including Vivienne Tam, Adolfo Sanchez, Willfredo 
Gerardo, Cheri Elizabeth, Glaudi, Nancy Vuu, Cristina 
Nitopi, Sue Wong, Mario De La Torre—the crème de 
la crème of the industry—supporting efforts to bring 
attention to the affliction. Although October ushers 
a somber reminder of the devastating effects of an 
incurable disease—we long for the high-end couturiers’ 
creations inspired by the campaign.

“It’s empowering to see 
designers embrace HOPE”

-The LAFM
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DESIGNERS EMBRACE PINK

Dress &
Photography 

NANCY VUU

CHERIE ELIZABETHMICHAEL COSTELLO

GUCCIVIVIENNE WESTWOOD

TEMRAZAWILLFREDO GERARDO

GLAUDIPRADA

MARIO DE LA TORREMARCHESA

IN TRUE COUTURIER’
Written by ELIZABETH FRANCES
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Each season artists introduce the new natural “not so natural” look 
to follow, but, what they forget is that we are not all trained beauty 
professionals. Therefore, from the moment we put on moisturizer 
to the 15-30 steps needed to accomplish flawlessness, we are stuck 
spending at least 15 to 20 minutes praying to the make-up gods that 
we can truly accomplish the selfie-worthy look (pre-filter of course)...
but how often do we really succeed? And Let’s not forget to mention the 
cost of all the makeup that you must invest in...and what brush do you 
focus on?...this list goes on and on...

Luckily for us, FALL TRENDS this year were on our side and offered us 
3 easy to follow looks that will not only get you out the door on time, 
but will ensure you look the same with or without the makeup...and for 
once, we are LOVING IT!

Hair 
SASHA BAY

Make-up 
ANNY CHOW 

Photography 
SENG JAKOON

Model 
CYNTHIA CARVAJAL 

 (aka CCC)

FALL IN LOVE 
WITH YOU
PUSH BOUNDARIES WITH BLACK LINER,  
UPGRADE YOUR DARK LIPSTICK,  
AND GO NUDE
Written by MIRA BALEV-JOHNSON
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BLACK OUT & 
BE NOTICED!
There are only two things you need this season when 
running out your door, Eyeliner and Mascara! From the 
greasy wet technique to the classic cat eye we have grown 
to love this is a quick and easy way to change your look up. 
When it comes to technique, we are happy to announce this 
season was a free-for-all. Here, we show you a safe classic 
flick (thanks for inspiring us NICOLE MILLER) but we added 
a twist as we smudged it underneath as Roberto Cavalli did 
to show that we are slowly welcoming a carefree mood. But 
feel free to push boundaries! You can even go for a piercing 
stare as we saw on Versace. We even dare to say, go bold 
and let your inner goddess out as you take a dramatic turn 
à la Sacai by not stopping until you hit your brow...but we 
warn you, if you do, be ready to be seen.

Editor’s Picks

TARTE, LIGHTS CAMERA, 
LASHES PRECISION 
LONGWEAR LIQUID 
EYELINER ($20)

JANE IREDALE BRIGHT 
FUTURE EYE SHADOW 
COMPACT ($30)

NYC LOVATICS BY DEMI 
MASCARA ($5)

COLD WEATHER 
CHEEKS  (See pg. 19)

We can finally let out a sigh of relief after experiencing a 
more natural look on the catwalk and less of the extreme 
fashion trends as of late. Traditionally, we would add 
subtle blush that has become a year-round must once 
you’ve finish contouring or strobing, and in some cases 
both—but we ask that you forget about that. Pick up a 
tinted moisturizer and allow your skin to breathe. This 
season, we celebrate our natural beauty as we only ask 
that you add a touch of extra blush to your cheeks in the 
exact color they turn once the first winter breeze hits. The 
goal is to look natural in a modern way and less overdone. 
Add a classic lip and extra coat of mascara and finally, 
be inspired to embrace a more natural beautiful you. We 
truly want to thank Tibi, Nicholas K, Alexander Wang, 
Tommy Hilfiger, and Lacoste to name a few for bringing 
this carefree inner goddess back.

Editor’s Picks

HONEST BEAUTY  
TINTED MOISTURIZER ($28)

BOBBI BROWN  
PEONY SET ($50)

DIOR CREME DE ROSE 
 LIP BALM ($30)
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THE MODERN GOTH 
IS ANGELIC!
We have all seen the dark lipstick trend, and either you loved it as 
you waited in line for a new color release, or, like most women, said 
NO WAY! Given switching to a dark lipstick for fall may not exactly be 
groundbreaking news, but we challenge you. This season we send you 
past the red color palette and into plums and blacks—yes, black is in. 
Now, we are not saying to follow Dior’s take on this look by using black 
eyeliner on your lip as a base to your main color (unless you dare go 
bold), but we loved the Max Mara dark gloss approach that was also 
seen in Marni’s runway or the purple take on Zac Posen. Here we show 
you the safe way to get your kick start to fall as the season begins to 
welcome a softer Goth. Use a dark violet lippie, blot, add your gloss on 
top, and VIOLÀ— Hello, Gorgeous!

EDITOR’S PICKS

TARTE QUENCH LIP RESCUE ($19)

RIMMEL THE 1 AND ONLY 
LIPSTICK IN DARK PLUM ($7)

NARS LIP GLOSS  
TRIPLE X ($26)
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PINK KARMA

pinkkarma.com

SMOOTH WAVE KNUCKLE RING

Photography: John Logic
Model: Anna Asia

Hair & Makeup: Andy Calero

www.danibike.com
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MORE THAN 
#HASHTAGS AND  LIKES

Interview by LOWELL TAYLOR

We caught up with Yazmin, Instagram and YouTube beauty influencer 
BeautyyBird, to ask her opinion of the impact influencers have on 
fashion and social media.

IN YOUR OPINION, HOW DOES SOCIAL MEDIA IMPACT FASHION AND ONLINE SHOPPING? 

Social media has impacted the fashion world quite a bit. Not only do 
you get to see how to style a piece of clothing or accessory, but it also 
gives you other ideas of how to wear pieces. Nowadays there’s links 
added right below someone’s video or tagging a brand so it’s easy 
to find pieces and shop for them immediately online. I feel like if you 
don’t want to, you don’t have to go out shopping. Instead, you look up 
hashtags on social media and if you like what you see, you can buy 
the pieces right away. For me, I don’t have a lot of time to go out and 
shop, so shopping online simplifies my life and saves me that extra 
errand for the week!

DO YOU THINK THAT SOCIAL MEDIA HAS MORE OF AN IMPACT THAN TRADITIONAL MEDIA 

LIKE TV OR MAGAZINES? I think social media has a different impact. With 
my social media platforms, I’ve been able to get on a more personal 
level with all my viewers. Whether they see me as their best friend, 
sister or neighbor, they trust me and I  will stay engaged with them as 
they effect what I create. With traditional magazines and television, 
there’s a barrier. I don’t think you can hit that personal level like you 
can on a social media platform.

WHY DO YOU THINK SOCIAL MEDIA HAS THE IMPACT IT DOES FOR BOTH INFLUENCERS 

AND AUDIENCES? Social media has had such a great impact because it’s 
changed my life completely in a short amount of time. In the last two 
years, I’ve built my dream career and had such great opportunities. 
One I’m really proud of is my involvement in Verizon’s Bienvenido 
A Lo Mejor De Mi campaign. It was surreal to work alongside such 
talented individuals and to be chosen as the program’s Hispanic 
voice for beauty. The campaign correlates directly to my career. 
It’s all about being connected. This was definitely a highlight of my 
year and shows how through social media I was able to be a part of 
a national campaign and support my Hispanic heritage.

S O C I A L  M E D I A  TA K E O V E R

ALL IN THE POWER OF ‘TRUST’
Written by LOWELL TAYLOR

Early on most people could clearly see the impact that 
the Internet was going to make on retailers and how 
they shopped. So when sites like MyHabit by Amazon, 
HauteLook and Gilt appeared, no one was really surprised 
by their growth and popularity. By the same token, it wasn’t 
surprising that the “new” normal meant that having a web 
store was the price for entry for retailers, while having a 
brick-and-mortar store was a nice-to-have. It was even 
pretty apparent that the web was going to impact of fashion 
trends and fashion publications by increasing how quickly 
and broadly trends spread. However, what did manage to 
catch everyone off guard was the impact that social media 
(specifically, social influencers) would have on fashion 
and how people shop on line. In recent years influencers 
have taken the fashion world and online retail by storm. 
Instagram and YouTube influencers especially wield a level 
of notoriety and influence on par with and in some cases 
beyond what was traditionally reserved for traditional 
celebrities. Similar to traditional celebrities they walk red 
carpets, grace magazine covers, do cameos on TV shows 
and present awards on award shows. However, unlike 
traditional celebrities, their opinions seem to be like manna 
from heaven to their audiences.

Marketing trend tracking company E-marketer reports that 
61% of companies planned to increase influencer marketing 
budgets, so it’s no wonder that brands and market watchers 
all have their eyes on the golden influencer egg. Agencies 
that specialize in connecting brands with influencers are 
popping up everywhere and as are plug-ins that give brands 
and influencers the ability to sell the products featured on 
their Instagram profiles. There are even companies like 
Zindigo that allow influencers to partner with luxury brands 

and designers to open their own free, fully merchandised 
“social boutique.” Zindigo in essence is turning influencers 
into a sales-force and offering them a 40% commission on 
every sale, including their own. Given these trends, clearly 
influencers are having a huge impact on fashion and how 
people shop on line. Companies always follow the money 
and apparently the influencer crowd is where they are 
finding it.

From our vantage point, all signs point to two reasons 
influencers hold so much influence – ease and authenticity. 
Influencers make things easy for consumers. Influencers 
are easily accessible through pretty much any Internet 
connected device or social platform (translation: they 
are always accessible). Additionally, through influencers 
consumers now have access to more information than ever 
before from product reviews to styling clothes to beauty 
hacks or purchase discounts. Let’s be honest, shoppers 
and brands have always used celebrities or public figures 
as living mannequins – that’s the reason designers 
and brands want to get their products into the hands of 
celebrities. However, now the difference is that those 
products and brands are easily accessible through the click 
of a mouse or a quick search. This brings us to the second 
reason that influencers have had such a big impact on 
fashion and online shopping – authenticity. The explosion 
of influencers/web celebrities has created more variety and 
diversity in the types of personalities and content shoppers 
follow – meaning that everyone can find their own niche. 
So, not only are influencers aspirational to their audiences, 
but they also now exude a level of attainability, access 
and authenticity previously not possible with traditional 
celebrities. The end result is trust.
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New York Fashion Week might only 
last eight days, but so much happens 
in that short amount of time.

Join LAFM as they team up with FNL 
network to give you exclusive front row 
and behind the scene access to the 
most fashionable week of the season.

WATCH NOW!
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The SS17 season recently kicked off in New York City. 
Industry folk flooded the city’s streets to soak up all the 
sartorial happenings occurring at breakneck speeds. 
Due to the numerous quantity of designers showing their 
respective collections simultaneously during NYFW, it 
is nearly impossible to attend every show. The selection 
process can also be quite daunting, but NYFW is still a truly 
wonderful affair.  

NYFW has become a hot platform for fashion and performance 
in recent years, and has resulted in it becoming increasingly 
crowded with up-and-coming and established designers. 
Therefore, more brands have elected to develop strategies that 
distance themselves from this and also help them to stand out 
from the pack. Here are a few to keep an eye on:  

MARIO DE LA TORRE, a designer who was born and raised 
on the streets of South Central LA, is a true definition of 
success. Not having the easiest upbringing, he learned 
to push past all struggles in order to have his passion 
shine through. Imparting a brutally honest vision of 
hood influences, Mario approaches his designs with an 
innocence that can only be defined as classic and timeless. 
Mario is always focusing on empowering women, often 
referring to them as Royalty. When Mario began focusing on 

all women, he admitted that making 
samples for all shapes and sizes was 
a complicated process, it’s not as 
easy as sticking to one size to 
generate a full collection, but 
designing to fit each woman’s 

curves paid off; the line-up 
the following evening was 
charming. Each and 
every piece of Mario 
De La Torre’s SS17 
Collection was 
a definition of 
an elegant 
silhouette—
royalty in 
modern 
form.

Y O U R  A L L  A C C E S S  P A S S  T O

F R O N T  R O W  A N D  B E H I N D  T H E  S C E N E S
Written by MYRA POSTOLACHE
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From bubblegum pink and crimson yellow, to a teal sexy 
backless gown, all pieces created for different women 
but with one thing in common: a strong personality, and 
line-work that promotes ease. The designer’s Spring 
Summer 2017 collection is not just elegant but timeless.

Considering the high volume of designers with shows 
simultaneously occurring at New York Fashion Week, it’s 
all too easy to miss a few. One designer that definitely 
deserves attention, however, is ANNIESA HASIBUAN. 
She became the first designer in history to present a 
collection with hijabs during her recent showing at NYFW 
SS17. In addition to this accomplishment, the Muslim 
designer is also the first Indonesian to have her work 
shown at one of the official NYFW venues (Moynihan 
Station). In a collection inspired by her hometown of 
Jakarta, the colorful, patterned, silk hijabs were worn 
with trousers, suits, kimonos, and tunics. 

Instead of his traditional runway show, J. MENDEL 
designer, Gilles Mendel, decided to switch things up 
by displaying his SS17 line in a hip new location: the 
Standard East Village hotel. In the bright sunlit space, 
he spoke of what inspired him with the new line and 
its craftsmanship. As in seasons past, photography 
got the creative juices flowing. This included the work 
of Spanish photographer, Emilio Jimenez, who is 
known for shooting body parts overlaid with intriguing 
shadows from ferns, leaves, and the like; and also 
Viviane Sassen, a Dutch photographer, who also shoots 
anatomy in abstract forms, but does so in 3D, using silk, 
tulle and mink textures. In a sea of stunning dresses 
and geometric lace pants, the fur is most unusual, cut 
into strips and sewn on tulle for an airy, striped coat, a 
latticework jacket, or sculpted into round floral buds on 
a pink bolero; all of them seemingly playing with shadow 
and light-just like the photographs.

NANCY VUU, who has already gained a huge following 
for her luxury children and teen clothing lines, believes 

that all little girls and boys should recognize that they 
are princes and princesses, so she chose to dress them 
as such with her SS17 collection. The children’s clothing 
contained pure fantasy in the best way possible. It’s easy 
to imagine that many little girls would love the beautiful 
creations that walked down the runway, as would adults. 
Luckily, this season Vuu offered us an adult collection 
as well. As usual, the clothing felt very luxurious, and it 
was clear to see that a lot of workmanship went into the 
pieces, leading us to a true Royal Affair.

MICHELLE AZNAVORIAN is a designer who makes going-
out, red-carpet-friendly ensembles in monochromatic 
palettes and sexy cuts. Her SS17 collection seemed 
perfect for the woman seeking a lower-esque aesthetic, 
with a bit of red, and a touch of celebrity wannabe. There 
were leather draped bodycon dresses, leopard femme 
fatale coats, gold-fringed slips, lace jumpsuits with deep 
V’s, and feather trimmed long-sleeved frocks-pretty much 
the dream wardrobe of any aspiring reality show star. 

Established by Michelle Aznavorian in 2013, the MISHA 
COLLECTION was inspired by the opulent sophistication  
of European style, and it strives to embody classic elegance 
for the modern woman. The label’s tremendous international 
growth has been complimented by a multitude of celebrity 
fans, such as Bella and Gigi Hadid, Kendall Jenner, Rosie 
Huntington-Whitely, and Jennifer Lopez.

The playful looks of TADASHI SHOJI’S SS17 Collection 
captured the dreamlike desire to rise, and showcased 
the designer’s ecstatic vision of rebirth. Animal prints 
in electric hues seemed to give off a sensuous aroma. 
Soaring parachute skirts, both voluminous and carefree, 
were harnessed. The heavens appeared to have 
descended, adorning the bodies of 
those wearing the clothes, and it 
seemed that the tangible and the 
ethereal became one.
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VIVIENNE HU’S SS17 collection was largely inspired by 
the photo of the Tribute In Light, the two light beams 
illuminating the Manhattan skyline in remembrance of 
the September 11, 2001 attacks. With her designs on the 
runway this season, Vivienne Hu wanted to pay tribute 
to the brave firefighters who sacrificed their lives to 
save others on that tragic day 15 years ago. The color 
palette was greatly influenced by the color tone of the 
Tribute In Light photo, and the silhouette evolved from 
the geometric structure of the buildings in the photo. 
During the runway show, a well known American singer, 
Meredith O’Connor, performed her song, “Stronger”, 
along with another singer, Iris, and electronic violinist 
Sarah Charness. 

The main background to VIVIENNE TAM’S SS17 
collection was a visit to NASA’s headquarters. Tam was 
actually inspired by the local art and culture seen there 
(in particular, the Menil Collection, the Rothko Chapel, 
and the Project Row Houses); the music, science, and 
technology scenes; the local rodeo; and she eventually 
decided to mix all these references together. This 
journey through Houston’s life resulted in a series of 
dresses, tops, jackets, and trousers where rockets were 
combined with flowers and astronaut-inspired silver 
jackets mixed with cowboy fringes. 

It’s a new era for TOMMY HILFIGER also, and he is 
breaking the old-school rules of the runway by giving 
instant access to the Fall 2016 Hilfiger Collection and 
the new Tommy x Gigi capsule. These are the greatest 
hits, remixed and restyled for the digital age, and the 
items are shoppable the moment the lights go up. The 
collections look back to the classic codes of our 30 year 
arsenal–nautical, sport, and rock-and-roll Americana-
but with a modern day swagger. Different proportions 
and fabrics were used to make signature details pop. 
It’s nautical meets street-inspired by Gigi Hadid and 
designed to be worn as you like. 

CONTROL SECTOR need not say much. Compared to 
last season’s imagery, SS17 appeared to have reworked 
boardroom pieces for young club-goers with a bit of 
restraint. This meant shirts revamped as day looks, a 
single cap sleeve and slit high up the 
front, and a focus on black patterns 
that contrast with white lapels. With 
this collection, Control Sector showed 
the brand is still in command, even if 
that meant turning up the volume. 

NIKKI LUND, a fashion designer and pop singer from 
Los Angeles—the perfect explanation to her laid back, 
Cali-inspired vibes expressed in her collection for SS17.  
While other designers have clothes in their collections 
that you probably wouldn’t wear on an everyday basis, it’s 
welcoming to see how Nikki’s are made with the intent 
to be worn daily. The clothes evoke a modern femininity 
through fluid silhouettes, iridescent embellishments, 
and light textiles. With sheer layers, delicate draping, 
and tone on tone accents, the collection pays tribute 
to nostalgic romance in an active wear mood. A true 
definition of “cool chic LA”.

WATCH NOW!

WATCH NOW!
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HOW DID YOU DECIDE TO START THE FNL NETWORK? Initially the 
network started out as a show. I noticed that no one was 
really covering fashion events on television. There was 
clearly an opening in the market for fashion coverage. 
The original show was Fashion News Live (FNL) and 
aired on UPN after Top Model. It did great! The show 
had strong ratings and really connected with audiences. 
When UPN and the WB merged to create The CW, I 
transitioned the show online. At the time that was 
groundbreaking—this was before YouTube or anyone 
else was streaming videos online. It was really the first 
time content was being delivered online. From there it 
really grew. I started getting calls from around the globe 
to cover fashion events and runway shows. While I was 
doing work in Dubai, I produced a fashion documentary 
called Inside Amato about fashion designer Furne Amato. 
It got a lot of attention and won multiple awards. As a 
result of the documentary’s success, the show really 
started to take off and people really took notice of me. 
It got to a point where I had so many shows that I had to 
step back as host of Fashion News Live so that I could 
run the company and help it grow to the point where it 
is today. That gave me the ability to do things like the 
distribution deal with Vivicast Media and create a linear 
network for our content which is now the Fashion News 
Lifestyle (FNL) Network.

SINCE ITS INCEPTION, WHAT HAS BEEN YOUR FAVORITE PART ABOUT 

RUNNING FNL NETWORK? I have to say that my favorite part 
has been the process. Definitely the journey. I always like 
to challenge my self in different ways and the process of 
growing the FNL Network has really allowed me to do 
that. I mean, I produced an award-winning documentary. 
That’s something that I didn’t even know I could do until 
I did it. This whole journey has been and will continue 
to be my favorite part. I have been able to meet and 
work with so many incredible people. It’s really a team 
of amazing people who bring everything to life. I may be 
the President of the FNL Network, but I am just guiding 

the direction. The people on my team are the ones who 
make it happen. I have been able to achieve all kinds of 
things from streaming show content online to creating 
the world’s first ever ASL (American Sign Language) 
show for deaf people, by deaf people—I have been able to 
do new and really innovative things.

HOW DID YOU AND THE TEAM AT LAFM GET CONNECTED? Actually, it 
was really organic. I have known Nina, the President of 
LAFM, tangentially for years. We always saw each other 
at social events and around fashion weeks. But this year 
at New York Fashion Week, we ended spending a lot of 
time together covering shows—it was pretty much every 
day. As a result, we really got to know each other well 
and we really liked each other’s vision. Then one day 
during NYFW Nina suggested that we work on something 
together. It really made sense since we looked at things 
in a similar way and our companies definitely could 
complement each other. It just made sense.

WHAT DO YOU SEE FOR FNL IN THE FUTURE? Any big exciting plans 
you can share with us? I want to continue to innovate and 
do things differently. I don’t want to do the same thing 
that everyone else does. Everyone covers runway shows, 
you can even stream them live online. I want to show the 
stories and action backstage behind the scenes. I mean 
there is an entire industry that supports the “everything” 
that goes on backstage. There are so many interesting 
stories. I have always looked at things with a global 
perspective and in a way that’s different. I challenge 
myself to use that perspective to create compelling 
content that will engage people; that will go deeper than 
what you would see in the average reality show.

THE  
MAN BEHIND  

THE NETWORK
R O C C O  L E O  G A G L I O T I

Interview 
LOWELL TAYLOR

Photography 
GIDEON LEWIN The LA Fashion Magazine | 39
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T H E  FA L L  2 0 1 6 

EDITOR’S TRENDS & MUST-HAVES
W H E R E  R U N W A Y  T R E N D S  A R E  T R A N S L A T E D  F O R  T H E  E V E R Y D A Y

Written by: LISA ODIGIE

September is like January for fashion lovers, and we’re 
celebrating our favorite season like it’s New Years! This 
month marks the season of new trends, and it is finally time 
to unveil the Fall looks we’ve been coveting since their debut 
on the runway.

As summer fades and temperatures cool (does 80 degrees 
count?), Fall and Winter trends are looking back, redefining 
vintage all while maintaining modern functionality. From the 
Renaissance to the 90s, designers have revived classics with a 
minimalist twist. Take a look at these eleven wearable runway 
trends that are must-haves this season. And don’t forget to 
shop these looks and more in the LA Fashion Boutique!

1. HEAVILY INSULATED
Winters new best friend—the puffer 
jacket! This season’s coziest trend 
makes a comeback in a high-fashion 
way. Brands like Balenciaga and 
Emilio Pucci have gone bold with this 
everyday look, using vibrant colors 
and oversized shapes. Pair this with 
this leather tote for a complete on-
the-go style.

2. LUSTROUS VELVET
A favorite among designers for the 
for the Fall and Winter runway, it’s 
striking yet comfortable. Valentino’s 
take on velvet this season is giving us 
serious Shakespearean couture. Add 
a little romance and a lot of drama 
by pairing with a statement jeweled 
choker. It’s simply poetic!

3. THE NEW PREPPY
This season, designers have gone 
corporate with pant suits, plaids, and 
pinstripes. Try Max Mara’s pinstripe 
look with these metallic sunnies. 
Who needs office politics? Office 
fashion is where it’s at.

6. THE LATEST ESCAPE 
Pick your style with this season’s most versatile coat. 
Chanel, Prada and Derek Lam added flair to the classic 
trench and using flare, corset belting, and strong 
shoulders to give this look an uplift. This modern coat is 
the latest take on a classic look.

7. MODERN DAY MADRIGAL
Brands like Gucci and Chanel brought the Renaissance to 
the runway this season, showing extravagance with pieces 
inspired by a remarkable period in time. With velvet, bell 
sleeves, and corsets, you can serve modern elegance with 
a classic twist. Accessorize with a pair of daring earrings 
for a complete look!

4. THE BROCADE MOVEMENT
The Renaissance is popping this season! Brands like 
Oscar de la Renta, Gucci, and Dolce & Gabbana are 
decorating the runway with classics like upholstered and 
richly printed fabrics. Try this “granny chic” style with an 
edgy pearl necklace for a fun take on this era. 

5. KEEP IT STREET
From street wear to the runway, Balenciaga and Rag & 
Bone are taking a high-fashion approach to street style. 
Think hoodies, bomber jackets, sweatpants, and oversized 
styles from the 90s. This season’s coziest trend makes a 
comeback in a high-fashion way. Brands like Balenciaga 
and Emilio Pucci have gone bold with this everyday look, 
using vibrant colors and oversized shapes. Pair this with 
this leather tote for a complete on-the-go style.
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8. KEEP IT GLOSSY
Whether it’s a jacket or a dress, shine in the sexiest fabric 
of the season. We love Louis Vuitton’s and Nina Ricci’s take 
on this classic rockstar look. Bring edgy and chic together 
this Fall and you’ll always stand out in a crowd. 

9. APRÈS- SKI
It may be a warm this Fall in LA, but who says we can’t 
rock resort chic this winter! Traditional après-ski pieces 
are making a comeback with nontraditional pairings like 
evening wear. Be your warmest this season with luxury 
outerwear.

10. WARM & FUZZY
The classic leather jacket gets a makeover! Brands like 
Cédric Charlier, Maison Margiela and Marc Jacobs are 
remixing leather by adding shearling for an extra level of 
comfort and coziness. Try adding your own style with a 
leather jacket and embellish with embroidery, patches 
and studs to stay warm and stylish this season.

11. ATTENTION TO DETAIL
Machine and hand-made fabrics featuring embroidery 
and appliqué exhibit intense attention to detail for a 
memorable work of art. Try this embroidered lace dress 
and serve detail and couture like Balmain and Alberta 
Ferretti this Fall!
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Photography  
DOUGLAS BASSETT

IT’S A PARIS THING
T H E  B O S S  B E H I N D  T H E  
S O C I A L I T E  F A C A D E
Written by  
LOWELL TAYLOR
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a position where she can help others and managing her 
own social media. The Paper story paints a picture of a 
complicated and approachable woman—a notable break 
from her previous reputation.

A P R I L  2 0 1 6   
A story comes out in DuJour Magazine about how the 
heiress has quietly built a multi-billion dollar empire 
with hundreds of employees. Her company, Paris Hilton 
Entertainment, includes:

 ◆ 18 perfumes (the newest a limited 10th-anniversary 
edition) have resulted in $2 billion in sales

 ◆ 56 eponymous branded stores in the Middle East 
and Asia selling her line of handbags

 ◆ 16 licenses across the categories of clothing, 
accessories, beauty and watches

 ◆ Then there’s an entire DJ/recording-artist career.

M A Y  2 0 1 6   
Reports surfaced about Paris producing a raw, unflinching 
documentary about her life. It has been reported that in 
the documentary Hilton will discuss her rise to fame with 
that “thing” that made her famous, how the fame has 
become her and will examine “the impact her image has 
had on young women today.”

J U N E  2 0 1 6   
Little sister Nicky has a baby shower in New York hosted 
by big sis Paris. Who would have ever imagined Paris 
Hilton hosting a baby shower? In photos from Instagram 
Paris says “Makes me so happy to see my sister so happy, 
beautiful & glowing.  So excited for her starting her 
new family.    #Blessed” and “Can’t wait to meet 
this little girl! #AuntParis”

Also in June, Paris attends a Philipp Plein show wearing 
a black dress with a plunging neckline and high slit, 
exposing her leg, very similar to the dress that garnered 

so much attention at the Philipp Plein show in September 
2016 albeit more “flowy.”

S E P T E M B E R  2 0 1 6   
In a perfectly orchestrated move just before Milan Fashion 
Week, Hilton sat down with People Magazine and opened 
up about how she finally feels like an adult. She also talks 
about her dedication to her work as a DJ, again reinforcing 
the more mature woman who has built a brand for herself.

Despite her former ditsy party girl image, over the past 
several years Paris Hilton has proven herself as a savvy 
businesswoman who still wields lot of influence, as 
evidenced by the excitement and buzz generated over her 
presence at Milan Fashion Week.

When most people think of Paris Hilton several words come 
to mind—heiress, socialite, partier—but edgy, mature and 
business mogul are usually not the first. Well, get ready 
to update your list. You may have noticed that Paris Hilton 
has not been as publicly visible as she was in the early 
00’s. That’s because over the past five or six years, she has 
transformed from the party-going “celebutante” we grew 
accustomed to seeing on red carpets to a daring, edgy and 
mature business woman. And in case you didn’t know, she 
is also a top DJ rumored to be paid $30k per hour.

During Milan Fashion Week (Sept. 21-27, 2016) the completely 
revamped Paris Hilton was front and center for the world 
to see. Not only did the 35 year-old return to the runway 

to walk in the Philipp Plein show, but throughout the week 
she also donned an edgier, more mature looks than usual. 
Paris was photographed around town and at shows wearing 
several black outfits—leather pants, fitted dresses, plunging 
necklines and exposed legs all accentuated her figure and 
were definitely a preview of what was to come during the 
Philipp Plein show. Photographer Douglas Basset captures 
the pinnacle of her transformation backstage before she 
hit the runway. Note that the debut of the “new” Paris 
Hilton at Milan Fashion Week is no coincidence. European 
fashion weeks, especially Paris and Milan, have long since 
been perceived as being more sophisticated than New York 
Fashion Week.

To some the newly re-Paris Hilton seemed to come out 
of the blue, but truth be told this has been a process in 
the making for a while. For example Paris has been DJing 
for the past six years—mentioning in several interviews 
that now she pretty much only goes to clubs when she’s 
being paid to DJ. That’s clearly a far cry from the party girl 
reputation for which she was known.

In retrospect, when looking back over the past year we can 
track Paris’ evolution leading up to her unveiling at Milan 
Fashion Week. Let’s do a brief recount of the signs leading 
up to the re-branded Paris Hilton:

M A Y  2 0 1 5  t o  S E P T E M B E R  2 0 1 5   
Paris shows the world that she is a hard working DJ. During 
this time Paris lived in Ibiza to play at the club Amnesia for 
her Foam and Diamonds party every Saturday night while 
touring around the globe during the week.

N O V E M B E R  2 0 1 5   
Paris graces the pages of Paper Magazine for an edgy, 
avant-garde editorial showing fans a side they had never 
seen before. In that interview readers got a sense of a 
more relatable woman with a thriving career. She talks 
about binge watching Family Guy, feeling blessed to be in 
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‘DOUGIE-FRESH’ 
F R O M  M I L A N

PHOTOGRAPHER DOUGLAS BASSETT RECOUNTS  

HIS EXPERIENCE SHOOTING PARIS AT MILAN FASHION WEEK 

 VIA  FACEBOOK CHAT WITH LAFM PRESIDENT

Sometimes great photos don’t just happen but were born, yes born. 
I met Paris in 2003 on top of the Palms hotel in Las Vegas standing 
on a glass floor 55 floors above the strip at the opening night of 
Ghost Bar. She wanted a photo, I just happened to also be there and 
took the photo. She remembered that event.

The backstage show… some talent, some wisdom and a strange 
wild night in Vegas have culminated in an image that was born with 
a story—not just a backstage snap shot or a silly pose, but a twist, 
a turn, a hair flip, a smile. This image wasn’t born alone. No. Not 
alone. It was born from 50 other images until that one final image 
emerged. A great celebrity photo happens because a star is just 
that, a great shining beacon that captures our gaze. With direction, 
encouragement and a master lensman on one of the worlds most 
interesting platforms, in one of its most difficult places, and a work 
of art is born.

Rarely would a photographer be able to get so much out of a star when 
she’s surrounded by a mob, in front of a neutral background. Rarely 
does a photographer get more than just a photo or a pose, but a fashion 
image from me, using a style that I have been developing over a lifetime. 
Paris didn’t do that until I helped her. But even after the first pose 
we continued to go further. She has made a fashion photo full of life, 
movement, energy and star power—something fresh, natural, dynamic, 
and free; showing an inner vulnerability rarely seen, and moving in a 
new direction that few could envision…all derived from a strange yet 
wonderful force that only ‘Dougie Fresh’ of Milan could come up with.
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Join the collective, 
place your orders and 
meet more of our friends.

ToWhomItMayChocolates.com

  @towhomitmaychocolates

FOR THOSE FOR THOSE 
 DETERMINED TO MAKE TO MAKE TO MAKE
THEIR MARK ON THIS WORLD ON THIS WORLD ON THIS WORLD 

myra
 IS HERE IS HERE

DISTRIBUTED EXCLUSIVELY BY THE ART OF EDIBLES CANNABIS COLLECTIVE

Fashion moves us, defines us, adorns us. Music moves 
us, inspires us, surrounds us. When they are combined in 
perfect balance, the effect is stunning, as was witnessed at 
NY Fashion Week this September when top designers and 
models complimented their looks 
with elegant and sophisticated 
premium headphones crafted 
by Monster Products, the world-
wide audio pioneer. The company 
debuted its flagship headphones, 
Elements. The lustrous and sleek 
headphones were snatched up by 
models as designers paired the 
stunning colors with the runway 
looks. Clearly one of the most 
popular accessories at this year’s 
Fashion Week, Monster worked 
with six trend-setting designers 
to integrate Elements into their 
runway shows or presentations. 
The elegantly crafted headphones 
had a universal appeal that 
complemented a wide range of 
design expressions.

“Monster has been bringing 
together the worlds of music, design 
and technology for more than ten years,” said Head Monster 
Noel Lee. “I am thrilled that these talented designers have 
chosen to showcase our Elements line.” Monster has gained 
a devoted following of music lovers and fashionistas alike 
with its stylish, premium headphones and innovative speaker 
products and accessories. The new headphones, which 

offer the ultimate in luxury, style and comfort have been 
quickly embraced by top DJs, athletes and celebrities. With 
immersive sound and the most advanced touch technology, 
they define a breakthrough combination of high-fashion 

and high-tech audio features, 
presented in a stunning pallet of 
designs and finishes. The Rose Gold, 
Black Platinum, and Black Slate 
headphones added interest and 
dimension to the sophisticated work 
of the featured designers.

Monster kicked of its SOUND 
OF FASHION event at the former 
Emporio Armani store on Madison 
Avenue. This “Monster Fashion 
Emporium” installation, produced 
in collaboration with Spirit, Flesh 
Magazine and LA Fashion, featured 
three cutting-edge runway shows 
by Minika Ko, One Believe, and 
Ayanat Ksenbai and special musical 
performances. The designers were 
enthusiastic about Monster’s 
participation. “These headphones 
are finely crafted, like pieces of 
jewelry, they complement the look 

quite nicely,” said Ms. Ksenbai, whose collection was featured 
in the last show of the day and literally stopped traffic as the 
models walked up and down Madison Avenue.

Alhassan Toure’s spectacular and powerful Harmonious 
Beginnings collection for Toure Design was accessorized 

THE SOUND OF FASHION 

with Rose Gold and Black Slate Elements Headphones. His bold 
presentation and new line was described as “futuristic military swag.”

Richie Rich’s playful club collection bookended Monster’s SOUND 
OF FASHION takeover, during his industrial presentation on 
Tuesday evening.

Monster has been at the forefront of designing headphone that 
can be used as fashion accessories. The company engineered 
the sound of Beats® headphones and helped design the first few 
models. Monster was also the first company to bring out premium 
headphones with interchangeable headbands called Inspiration. 
Finally, the Fashion world is not just paying attention but embracing 
Monster with its new headphone designs. And now, Monster is 
indeed becoming “The Sound of Fashion.”

Written by MIRA BALEV-JOHNSON

MONSTER  TAKES  O VER  MAD ISON  AVENUE
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FACE TO THE SUN
Fashion Design 
VALENTINA BELDI

Jewelry Design 
REENA MATHUR

Hair & Make-Up 
MICHAEL HARRIS

Photography 
DENIS THORP 

Model 
ANNA KILE

The indigenous voice of the Nanai people tells of 
the struggle with the land for survival—the need 
to preserve traditional ways, the need to survive 
predation amid surrounding cultures, and the 
need to leave a permanent mark.

Like a notch on the surface of heaven, or the flight 
of a bird when it is gone; for contemporary artists 
and designers folk art is still a live source of ideas 
and inspiration.

The most important thing for the Nanai  
is love of nature, love of beauty, love of  
creativity. Here, no art exists  
 without all of it.
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GOLDEN STATE 
V I B E SPhotography 

JEAN-CLAUDE VORGEACK 
@jeanclaudephoto 

Model 
KATIE VIRDEN 
@katie.virden

There is something so 
effortlessly chic about 

California Style. It must be 
driven from the constant 

sunshine and the vintage flare 
which makes this fashion so 

effortlessly beautiful. 

Even the most low-key look 
becomes put together showing 

us that the whole is greater 
than the sum of its parts.
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Jacket 
LUISA SPAGNOLI 

Shirt 
LUISA SPAGNOLI 

Trousers 
GEORGE

Glasses 
KYME

Top Hat 
LUCA MANZONI

Jacket 
FERRONE 

Shirt 
RALPH LAUREN 

Tie 
VERSACE

Trousers 
LUISA SPAGNOLI 

Shoes 
SOLOVIÈRE

AUTUMN 
ALUMNI

Stylist 
GAIA STELLA VITALE

Assistant Stylist 
LOCA COZZOLINO

Hair & Make-Up 
MARICA BERTOLIN

Photography 
DARIO SARTORI

Model 
SILVIA DIMITROVA

Keeping it Masculine, Feminine, 
Business Appropriate and Tailored. 

There are blurred lines in fall where 
we welcome blazers, pant suits, 

collared shirts, and loafers.

Sometimes we wake up feeling like 
Rapunzel. Sometimes we channel 
Barbarella. Nonetheless, may the 

shameless borrowing from  
the male closet continue.
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Jacket 
Y. MASSACRE

Trousers 
ZARA

Shirt 
RALPH LAUREN

Foulard 
YS LAURENT

Shoes 
SOLOVIÈRE

Belt 
HM

Jacket 
YS LAURENT 

Trousers 
HALLUBER BASIC 

Tie 
MOSCHINO

Shirt 
MANGO

Socks 
CALZEDONIA 

Shoes 
SOLOVIÈRE
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Written by JEAN RUSSET
Photography PIERRE BROWN
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DRESSING ROCK ‘N’ ROLL ROYALTY
THE L IFE & ST YLE oƒ CHRISTIAN BENNER



T he alarm goes off in the morning on any given 
weekday. It’s pitch black outside, so you turn on 
the lights and suddenly feel a sharp discomfort 
in the eyes while the light fights to break through 

the doors of your eyelids. You wish you could go back to 
bed, but you can’t; you have no choice but to report to 
work. It’s a far cry from your dreams and where you saw 
yourself at this point in life. Sometimes when you look in 
the mirror, you’re disappointed; that pain adds itself to the 
others. You fight the downward pull of these emotions and 
press forward. Bills have to be paid, and rent’s thirst for 
your paycheck is unrelenting, so it’s off to work you go; 
compelled by necessity, you fight through the unhappiness. 
You deal with it. But, those dreams are still there. They are 
still burning on the inside, and you carry them with you, 
sometimes unknowingly, while life makes attempts to 
extinguish them. Sometimes you feel trapped, and there 
are even days when you have had to fight back tears.

Anyone who has achieved anything worthwhile is no 
stranger to these feelings, and neither is Christian Benner. 
Your twenties are often described as the bright and 
shining time in your life when you soar towards that good 
ol’ fashioned American Dream; for Christian, this was a 
time spent in merchandising for Abercrombie & Fitch and 
Victoria’s Secret. It was the result of following the path 
society told him was correct: go to school, get a corporate 
job, and start building a family-all things befitting the 
societal doctrine of the small New Jersey town he grew 
up in. In conventional terms, Christian was on the right 
track. However, the restrictions of this corporate life were 
making him miserable: being required to talk a certain 
way and dress a certain way. This ran contrary to his desire 
to authentically be himself and have a sense of freedom. 
He felt like a robot being controlled in an uncomfortable, 
cookie-cutter environment.

His only outlet at the time was the escapism that partying 
provided. Christian was deeply interested in punk rock and 
the culture behind it. He satisfied his desire for freedom 

from the corporate life with the rock and roll venues he 
found in New York’s Lower East Side. There weren’t many 
rock and roll clubs in the city, and they had slowly been 
dying out since their heyday in the late 70’s and 80’s. 
Tapping into this segment of nightlife was Christian’s way 
of shaking himself loose from the displeasure of the day 
job, and it also provided a way to take part in the historic 
punk rock lifestyle he was captivated with.

After turning 30, Christian arrived at a better realization 
of himself and who he was as an individual. He decided 
that it was time to leave the monotony of corporate life 
and the partying lifestyle he had taken up as a way to cope 
with it. Aging had brought about a new perspective and 
understanding of the path he found himself on; Christian 
looked at where he was headed, and made the decision to 
leave the job at Victoria’s Secret. Instead, he went to work 
for a company called “What Goes Around Comes Around”: 
a purveyor of vintage high fashion jewelry and accessories 
based in New York City. Even though this job change would 
yield a 50% reduction in pay, he went for it anyway. The fire 
on the inside was not going to be suppressed any longer. It 
was the beginning of living life on his own terms.

As fate would have it, spurred to action by the urging of his 
co-workers at this new job, he went to introduce himself 
to the owner of Trash And Vaudeville: an iconic fashion 
retailer in Manhattan known for its punk rock clothing 
and for dressing music legends, such as The Ramones 
and many of the top celebrities and musicians of today. He 
ended up buying a t-shirt featuring The Kinks. For reasons 
unbeknownst to himself, he buried it in his backyard for 
four months. Upon its removal, he poured bleach all over 
it. He did not know it yet, but he had just done something 
that was going to dramatically change his life.

Christian went into work wearing this bleach baptized shirt 
that had been resurrected from the dirt of his backyard. 
His co-workers were enamored by the distressed look of 
the shirt-dirt stains and all. The store asked him to make 
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  “FROM MY TEENAGE   

 YEARS THROUGH MY 20s     

  I HAD NO CLUE WHO  

  I WAS, BUT WANDERING   

 AROUND CLUELESS IS   

  WHAT MADE ME THE   

  PERSON I AM TODAY.”

FACEBOOK.COM/CHRISTIAN.BENNER 

POSTED SEPTEMBER 25, 2016 

The LA Fashion Magazine | 73

http://thelafashion.com/


them some to sell, so he applied his technique to his own 
shirts, and he sold them to the store for $50 a piece. They 
made their debut on the sales floor at a retail price of 
$150; the supply would only last a week.

The store knew they had a hit, 
and Christian kept making 
shirts. He wasn’t trying to 
become famous or super rich, 
so he took the shirts they 
supplied him with, and he 
only charged them $20-even 
though they were selling for 
up to $250 in large department 
stores.

The shirts were growing in 
popularity, catching the eyes 
of celebrities and designers 
alike. Donatella Versace came 
to the store herself and spent 
thousands of dollars on his 
shirts; buying out the store’s 
entire supply in the process. 
Normally, this would make the 
owner of a business elated, but 
Christian became the object 
of his wrath. He claimed to be 
upset that Christian did not 
sell Donatella any of the other 
items in the store besides 
his shirts. However, the true 
reason for this reaction was more likely due to jealousy. 
During her time at the store, Donatella only wanted to shop 
with Christian, and this irked the owner. The increasing 
success of his subordinate continued to fuel his jealously, 
and their relationship began to fall apart.

Two weeks before Christmas, 
Christian was fired unexpectedly. 
After the skyrocketing success of 
his designs, he was now looking 
at the unemployment line. Only a 
week after this disappointment, his 
girlfriend broke up with him. Life 
seemed to have taken a 180-degree 
turn for the worse. However, 
instead of letting this get him down, 
he took up meditation and worked 
on building his inner-self for the 
next 3 months. His experience 
had already shown him that what 
society taught him was wrong. If 
he was going to figure out what 
to do with his life, he would find 
the answers himself. What society 
said was right, considered normal, 
or the correct way of doing things 
was cast aside, and a new person 
was being molded and shaped; this 
would replace the one held back by 
the false expectations of society.

Christian continued to channel 
the whirlwind of emotions he was 
feeling into making more shirts 

and building a following on social media. It was never 
something deliberately planned out or done on purpose. 
He just kept creating. One day, he decided to go to a 
vintage store in New York and purchased a leather jacket 
there for $40. Back at his apartment, he spent the next 
two hours painting it. All the angst and pent up emotions 
he felt dissipated as he painted this jacket. When he was 

The LA Fashion Magazine | 7574 | thelafashion.com

http://thelafashion.com/


FOR THOSE FOR THOSE 
 WHO WEAR  THEIR  THEIR  THEIR WHO WEAR  THEIR WHO WEAR WHO WEAR  THEIR WHO WEAR

PASSION ON  PASSION ON  THEIR SLEEVETHEIR SLEEVETHEIR SLEEVEPASSION ON  THEIR SLEEVEPASSION ON  

vivienne
 IS HERE IS HERE

Join the collective, 
place your orders and 
meet more of our friends.

ToWhomItMayChocolates.com

  @towhomitmaychocolates

DISTRIBUTED EXCLUSIVELY BY THE ART OF EDIBLES CANNABIS COLLECTIVE

done, he posted a photo of it on social media. 
The response from his followers was emphatic. 
Requests for the jackets began streaming in. Two 
weeks later, he received a phone call from Italian 
Vogue; they wanted to know if he had anymore 
jackets... and from then on it was history.

Christian Benner’s remarkable success story is a 
testament to how important it is to persist in the 
midst of great disappointments and follow your 
passion when the world and society seems to be 
against you. Rock and roll music continues to be 
an inspiration for his designs, and unlike some 
who only seek to appropriate and commercialize 
some of its elements, for Christian, there’s 
something bigger than the music at stake. He 
has said that he wants to bring back the sense 
of community that existed around the time of the 
CBGB’s bar and that particular area of New York. 
He takes time with his designs, some of which 
take as long as two weeks to make, and he wants 
the person who is wearing one of his pieces to feel 
the same freedom he does: freedom from society 
telling you what you are supposed to be, freedom 
from its rules, and the freedom to be yourself. 

  WHO WOULDN’T WANT   

 TO ROCK WITH THAT? 
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HIGHER  
STANDARDS
FOR HIGH SOCIETY
Written by SAVANAHA LAMP 

PAIN. Ugly, stinking, good for nothing pain. We’ve all been 
through it, and as living creatures, we are born with a visceral 
instinct to avoid it. Luckily, the majority of pain we experience 
is temporary—we endure it, we heal from it, and then we move 
on from it. But for an unfortunate number of us, pain can be 
constant, severe, and even detrimental to the healing process. 
At its worst, pain robs us of the ability to fully engage in our 
lives, and it is this kind of pain Tomer Grassiany, creator of 
To Whom It May Cannabis Chocolates, was faced with.

In 2013 Grassiany suffered a debilitating injury preventing 
him from living the active lifestyle he had grown accustomed. 
So in his search for treatment it was imperative the method 
he use to manage his pain not only be effective, but be clean 
and all-natural as well. As a long-time believer in the healing 
power of cannabis, Grassiany wasn’t hindered by the social 
stigma surrounding marijuana and cannabis infused products. 
However, considering the attitudes and environment of the 
current market, he didn’t feel well represented either, and 
knew a number of successful, professional, frequent cannabis 
users who felt the same.

When assessing the edibles in particular, Grassiany boiled 
down his discontent to three major issues. First, the benefits of 
choosing cannabis as a natural medication were outweighed 
out by the refined sugar, preservatives and other “junk food” 
ingredients used in almost everything he came across. 
Second, the serving size and potency of most products was 
confusing, requiring a lot of trial and error to determine what 

dosage of tetrahydrocannabinol (THC), the active ingredient in 
cannabis, was best for him. And finally, for a person of high 
standards and elevated tastes, the branding and consumer 
experience of existing products felt cheap. So to address all 
these concerns, To Whom It May Cannabis Chocolate was 
born. A brand whose mission is to showcase a different side of 
cannabis, one in which consumers can pursue a sophisticated, 
active and productive lifestyle all while delighting in the most 
health-conscious and clean edibles on the market.

Every aspect from the luxurious packaging down to the flavor 
personas of Zak, Vivienne, Myra and Ralph bring to life the 
wildly diverse and artisanal ingredients of each chocolate, 
and perfectly personify the multitude of reasons a consumer 
might utilize cannabis. To Whom It May’s largest box, the 
Party Palette, provides a flavor and dose for every level of 
consumption. From the high-frequency to the canna-curious, 
45 to 2.5 milligram doses (the largest range of any edible in the 
U.S.) provide a controlled experience so you can enjoy without 
being overwhelmed. A number of non-medicated pieces are 
also included for those who’d like to indulge in more without 
intensifying their high.

To Whom It May is more than a name, it’s a banner flying 
above the brand proclaiming acceptance, encouragement and 
empowerment not only in respect to cannabis consumption, 
but to how their consumers lead their lives. Discover more and 
learn how to obtain the required doctor’s recommendation by 
visiting their website at ToWhomItMayChocolates.com

Pieces from The Badass Collection 
Featuring  

The Badass Muscle Tee 
& Bricked Out Legging

Available for Pre-Order at BrickBetty.com

Photography by Oleg Bogdan

The 
luxury of 
daywear 
with the 

performance 
of active 

wear.
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EDGY VIBES TRANSCENDS FROM A LITTLE 
NEIGHBORHOOD IN WEST HOLLYWOOD. LA COOL 

IS ALWAYS MOVING AND FLIRTING BETWEEN SEXY 
AND CHIC - BUT OVERALL CONFIDENT. 

PRE-ORDERS AVAILABLE SOON

SHOP ON THE GO

www.LAFMBoutique.com

Photography 
JOHN LOGIC

Make-up & Hair 
ANDY CALERO

Stylist 
ALESSANDRA  

CARPINITO

Shades 
SOCOTRA

Jacket 
MINIKA KO
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Shades 
SOCOTRA

Jumpsuit 
MARIO DE  
LA TORRE

Coat 
ADOLFO  
SANCHEZ

Jewelry 
DANI BIKE

Shoes 
KENNETH 
COLE

Shades 
SOCOTRA

Jumpsuit 
MARIO DE  
LA TORRE

Coat 
ADOLFO  

SANCHEZ

Pants 
J. LOREN
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Shades 
SOCOTRA

Bathing Suit 
SIEMPRE  
GOLDEN

Coat 
ADOLFO  

SANCHEZ

Skirt 
MARIO DE  
LA TORRE

Tech 
MONSTER 

HEADPHONES: 
ELEMENT

Top 
J. LOREN

Trousers 
J. LOREN

Jewelry 
DANI BIKE

Shoes 
NASTY GAL
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BUILDING
THE FUTURE THEY WANT

4  W O M E N  P A V I N G  T H E 

W A Y  T O  T H E I R 

D R E A M S

Shades 
SOCOTRA

Coat 
ADOLFO  

SANCHEZ

Written by  
DESTINEE DUBOSE
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LUCIANA VARA
B R I N G I N G  H O L L Y W O O D  G L A M O U R  B A C K  T O  L A

Luciana Vara, a successful actress and go-getter, is an icon 
who continues to inspire others through her work by staying 
true to who she is and presenting herself as a strong female 
figure. Luciana first started her career as an actress doing 
theater while she was living in Romania, which is where she 
is originally from, her urge to pursue acting has been alive 
ever since. Her family and friends pushed her to follow her 
dreams and do whatever it took to achieve her goals, and she 
did exactly that. Luciana Vara traveled to Hollywood by herself 
with pennies in her pocket and a dream. Luciana’s sense of 
confidence in her ability to work hard and follow her dreams 
is reason enough to pay close attention to her as an actress. 
The world will definitely begin to see more of her.

Luciana Vara’s look is usually compared to the style of Old 
Hollywood glamour such as that of classic celebrities like 
Marilyn Monroe. For this reason, she is often asked to play 
roles that are more on the sultry and sexy side. Having to 
portray characters like these is not easy because there is so 
much pressure on women to carry this sort of sex appeal about 
themselves. However, Luciana Vara takes on that challenge 
and perfects it every time. 

Scorpion Girl is Luciana Vara’s most recent pilot, where she 
plays one of the main villains. When Luciana first auditioned 
for this role in Scorpion Girl, she was offered a different part. 
However, after reading the script, she fell in love with one of 
the lead villain parts. She would not take no for an answer and 
eventually convinced the director that she was indeed perfect 
for the role. The director was reluctant about her Spanish at 
first, but Luciana kept working at it and eventually nailed it. 
Being able to adapt to different languages fairly quickly takes 
part in the number of roles that Luciana gets asked to play 

because it shows that she is well cultured. The majority of 
the roles that Luciana books are English-speaking roles. 
However, she has booked several Spanish-speaking roles as 
well. Scorpion Girl is just one example. Because of her ability 
to remain confident and professional when characters with 
such a strong sex appeal, Luciana Vara is an inspiration for 
women as far as confidence and hard work. Luciana’s strong 
beauty and femininity is very present, but don’t let it fool you 
into thinking that she is all about the sex appeal. Most people 
wouldn’t know, but she is also a devoted kickboxer and is an 
advocate for fitness as well. 

Luciana began kickboxing when she booked a role that 
required her to perform routines on camera. Luciana took the 
time to perfect her skills because, in every film or television 
series she has acted in, she performs her own stunts. This 
helped immensely when she ended up booking the role 
of Dasha in the feature film V Detectives, which will begin 
shooting in Budapest, Hungary at the end of the year. Dasha 
is an expert swordsman from the 19th century, so for this role 
Luciana is training exactly like a swordsman. 

Besides inspiring others through her career and hard work, 
Luciana Vara is very involved with community service and 
giving back to her community, particularly through her 
connection with Breast Cancer as well as Face Forward and 
HARK art program at The Children’s Hospital. The fact that 
Luciana takes the time to participate in community service on 
top of having a job and an acting career is something that takes 
true dedication. People around the world are inspired by and 
will continue to admire the hard work, ambition, confidence, 
and kind heart of Luciana Vara.

STRENGTH AND GREATNESS 
IS IN THE WOMAN WHO 
CAN LOOK BREAST CANCER 
IN THE EYE AND SAY,  
‘IS THAT ALL YOU GOT?!’ 
BECAUSE I WILL FIGHT YOU 
WITH ALL MY POWER AND 
I WILL BEAT YOU!

– LUCIANA VARA
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FARIDA TEMRAZ
A  R E D  C A R P E T  D E S I G N E R  P H A R A O H S  D R E A M  O F

Farida Temraz, CEO and founder of Temraza, inspires 
women around the world especially through the clothing 
she creates. Temraza is an Egyptian-based brand that 
empowers the culture of Egypt, which Farida describes 
as being modern and artistic, while embracing all shapes 
and sizes of women’s’ bodies. 

Farida Temraz started Temraza in 2012. Today, the brand 
is known internationally and has been featured in New 
York Fashion Week, London Fashion Week, Paris Fashion 
Week, and LA Fashion Week. Temraza’s main mission is 
creativity in every way possible. Farida Temraz did not see 
a brand of clothing out there that really modernized the 
Egyptian culture, so she created it herself.

Besides showing people what her culture means to her 
through the clothing she makes, Temraza acts as a way 
for Farida Temraz to express herself in an artistic way. 
Farida shared that she has not always been an expressive 
person, expect for when it comes to her fashion. Every 
single piece that comes from Temraza means something 
to Farida. She is passionate about every piece and creates 
a story behind each design that she makes.

Because each item means so much to Farida and is so 
personal to her, she takes a lot of time and detail before 
releasing any piece to the public. It takes a couple of months 
to complete one piece of clothing because everything 
within Temraza is hand-made; some are even customized, 
so she has to make sure she perfects every detail. 
Farida and her team have been working hard to produce 
Temraza’s upcoming collection, Brides of the Pharaohs. 
This collection is all about bringing back ancient Egyptian 
culture while making it something that can be admired 
today. When talking about the new collection, Farida stated 

that each piece within the collection looks very authentic 
on the inside, yet very normal on the outside. Though most 
people may think they know a lot about Egyptian culture, 
it is actually so much more complex. Therefore, Farida 
created this collection to give the Egyptians unknown a 
fashion sense. 

Another concept of Temraza is embracing women and all 
of their unique body types. Farida Temraz is someone who 
has always appreciated women, so she does whatever 
she can to make women feel confident and powerful, 
especially when wearing Temraza. One of the reasons 
why Temraza has done so well is because the feeling that 
women get when wearing Temraza is different from other 
brands. Farida is selling the feeling and the creativity, not 
just the clothing itself. 

Women today are becoming more and more powerful. 
Temraza presents this empowerment, especially in the 
new collection, Brides of the Pharaohs. Each piece within 
Temraza has the ability to enhance a woman’s body shape 
and highlight the silhouette. Farida Temraz stated that her 
clothing is also able to make women appear 10 kilos less 
than they really are. Even though Temraza has the ability 
to make women appear this way, Farida acknowledges 
the fact that confidence is what really makes a woman 
look good no matter what. 

Farida is very involved in community service and has made 
service a huge part of her life. The biggest service project 
Farida has worked on is when she helped build a hospital 
in Egypt specifically for burn victims. Farida takes service 
projects very seriously because she believes that even 
burn victims deserve a second chance to be confident and 
to feel good about themselves and their appearances.

CONFIDENCE IS THE KEY TO BEAUTY. YOUR 
SMILE, YOUR OPTIMISM, YOUR PASSION AND 
YOUR PERSISTENCE ARE WHAT MAKE A WOMAN 
SEXY AND BEAUTIFUL. JUST BE WHO YOU ARE 
AND CHOOSE THE FASHION THAT COMPLEMENTS 
YOU AND NOT CHANGE YOU.

– FARIDA TEMRAZ
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CYNTHIA CARVAJAL
N A T U R E ’ S  B E A U T Y :  A  G I R L  O N  F I R E

Cynthia Carvajal, fire dancer and model, has been very 
passionate about her involvement with philanthropic 
projects, despite her busy life as an entertainer. As far 
as service projects and giving back to her community, 
Cynthia’s main focuses tend to be toward ocean 
conservation, community development, and also the arts. 

Cynthia Carvajal continues to remain devoted to and 
passionate about taking necessary action in order to make 
a difference within needed areas such as the changes 
that have been occurring throughout the environment 
as well as human rights. These two topics are especially 
important in today’s world. 

Ocean Lifeline is an organization that was founded 
by Cynthia back in 2010 after she had a life changing 
experience while swimming with dolphins. Her eyes 
immediately opened to the evident beauty of all wildlife, 
especially marine life. After this experience, Cynthia 
instantaneously grew more and more passionate about 
marine life. She began to feel as though it was her duty to 
take stand to protect it. In fact, she has become so involved 
with her service organization and raising awareness for 
the environment that she was recently invited to speak at 
the United Nations Grand Global Peace meet up in India 
about ocean conservation. 

Cynthia Carvajal has a background of studying art, so 
when she was thinking of ways in which she would be 
able to demonstrate the importance of protecting the 
ocean, she decided on using her knowledge of the arts to 
inspire others to take action as well. For instance, Cynthia 
would create her own art murals and she would develop 

a variety of awareness campaigns to demonstrate to the 
general public how some of the actions of humans are 
making a negative impact on ocean habitats. She even 
organized community art shows while she was living in 
New York to raise both funds and awareness for ocean 
conservation. Cynthia’s use of art to spread awareness 
resulted in a high level of fascination by the public. This 
way, Cynthia was better able to capture the attention of 
her community in order to truly inspire them to take action 
and assist her as well as so many others to really make 
the difference. The overall mission of Ocean Lifeline is to 
promote a positive lifestyle and to urge others to remain 
aware of their actions so as to begin making a positive 
impact on marine life rather than continuing to create on 
of negativity, preserving the beauty and the biodiversity of 
our oceans. 

In addition to being heavily involved with philanthropy and 
her careers as a fire dancer and mode, Cynthia Carvajal 
partakes in costume design to fulfill her passion for 
designing clothing. Cynthia has become so involved with 
costume design that she is now able to say that she has 
assisted with costuming for about 13 productions every year. 
She has become so successful with her designs that she 
has been awarded with The National Youth Theater Award 
for four consecutive years for outstanding costumes and 
dedication to her work. Dedication and commitment are two 
concepts that Cynthia Carvajal definitely does not struggle 
with. Her ability to balance all of her passions is amazing. 
For this reason, it is no question why her fans and followers 
continue to grow more inspired with Cynthia each day.

TO ALL WHO HAVE GONE 
THROUGH THE BREAST 
CANCER FIGHT, YOU 
ARE STILL THE SAME 
BEAUTIFUL BEAM OF 
LIGHT TRANSCENDING 
ABOVE PHYSICAL 
IMPAIRMENTS. REACH 
DEEP DOWN TO FIND 
EVERY OUNCE OF INNER 
STRENGTH AND NEVER 
EVER GIVE UP ON THIS 
GIFT OF LIFE. YOUR 
TALENTS AND WHAT  
YOU HAVE TO OFFER TO 
THE WORLD IS WORTH 
THE FIGHT.

– CYNTHIA 
CARVAJAL
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CASEY CLARE
A  P R O J E C T  R U N W A Y  D R E A M

Casey Clare, a New York based model, dancer and actress, 
is a figure who is able to inspire others, especially women 
around the world, by promoting herself as someone who 
continues to follow her dreams and encouraging others to do 
the same. Casey Clare is very active on social media, where 
she often posts uplifting photos as well as photos from her 
modeling, dancing, and acting careers so that her fans can 
frequently follow her journey with her. Casey Clare receives 
a tremendous amount of positive feedback from those 
who follow her, in part because people tend to appreciate 
her dedication toward acting as an icon for hard work and 
following through with what you are passionate about. 

What makes Casey Clare so unique is the fact that she does 
not limit herself as far as her creativity and involvement in 
what she is passionate about. It takes a lot of hard work for 
a person to decide that they want to take on the challenge of 
fully committing to more than one career, especially when 
those careers require a lot of time out the day and a large 
amount of effort. However, Casey Clare is not one to let any 
obstacles tear her down and keep her from achieving the 
goals that she has set for herself. Casey Clare may have 
a fun-filled life since she genuinely loves everything that 
she does for a living, but her life is definitely far from easy. 
Having to travel for modeling jobs while memorizing lines 
for the roles that she books at the same time that she is 
working hard as a dancer are all very challenging things to 
balance with her hectic schedule. 

Casey Clare, however, is not one to complain about the 
struggles of balancing that schedule. Instead, she realized 
how lucky she is to be doing all the things that she loves 
and becoming more and more successful with her career 

as each day passes. This is what truly makes people 
become inspired by Casey because people admire hard 
work, especially in women because, these days, women are 
expected to back down and not be as strong of figures within 
their careers. Casey Clare is all about women supporting 
women. For example, she recently uploaded a post on 
social media that stated, “Supporting another’s success 
won’t dampen yours”. This is just one example of the many 
empowering pieces of advice that Casey Clare provides for 
her followers. 

In a world where body image and self-esteem has become 
a huge issue throughout society, Casey Clare remains 
a true idol for women today by remaining confident no 
matter what. Casey both acknowledges and embraces any 
flaws that she believes she may have and urges her fans 
to do the same. To help even more with the issues of body 
image expectations, Casey Clare often shares her workout 
routines with her followers as a way to encourage people 
who look up to her to stay active and in shape, since fitness 
does tend to make people feel good about their lives and 
about themselves. Casey is definitely someone whom we 
can all learn from and become inspired by.

You may recognize Casey as the Face of Juice Press, as 
well as a common face seen on Project Runway and various 
NYFW designer shows. She has also graced brands such 
as MAC, MAKEUP FOREVER, and ORIBE Hair. The one 
hidden gem many don’t know however is Casey is also the 
Fit Model for Hane’s.

STAY STRONG AND POSITIVE AND KNOW THAT  
YOU HAVE A POWER INSIDE YOU THAT IS 
CAPABLE OF OVERCOMING ANY OBSTACLE LIFE 
THROWS AT YOU!

– CASEY CLARE
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