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It is to no surprise to see Zita Vass 
on our cover so soon after our trip to 
Mexico City. It’s not everyday you come 
across a woman as fascinating as her. 
Not only does she offer quite the impact-
ful resume, her star value is unmatched. 
Many may remember her as the actress 
from Two and a Half Men or Californica-
tion. Or perhaps as the GUESS? campaign 
girl found in their iconic ads most searched 
for on the intenet. Most recently she has been 
on billboards on Sunset Blvd and all over 
Time Square for brands such as Maison Clsoe, 
GUESS?, Honey Birdette, DASOMI...and the list 
goes on and on...But to us? She is family - we best 
know her as a true LAFM girl, and to myself - she 
is a friend. One that I am genuinely honored to have 
in my life. She truly inspires me. 

You’d think that with all she has accomplished, on her 
own I might add, she would be un-approachable, snob-
by, and a potential Diva to work with - but she is far 
from any of that.

Summer 2019 was special to us, as it marked my 10th issue with the 
publication. However, the value isn’t in the tenure but more-so on what 
is taking place around us. As media, it is our responsibility to spread 
word on what is happening, and if our jobs are done right, according 
to the masses, we steer the publics opinion. After-all, that is our 

job…not true. We are not here to say one thing is right over the 
other, but to educate when we can, share fun reads in between, 

and keep you aware of what is and is not trending at the mo-
ment.

Having myself in this profession with my hand selected team 
had nothing to do with the ordinary approach in this field – 
and reality is that it never will. I will continue to move the 

needle my way, regardless of what is considered “right.”

So, as the days continue to get longer and the tempera-
ture rises, I hope you find pleasure knowing that this 
company will continue to be a publication for you 

and no one else.

In the next few pages you will find what we be-
lieve to be beauty must haves. Our approach to 
fashion and health through our well planned 

out and hand selected images in our editori-
als, a ton of sex-insight from our writers, and 
real life scenarios that I am certain we all 

can relate. 

And because we couldn’t go a full issue 
without standing for equality, we have 
flooded the cover with PRIDE colors 

and included a nice read in honor 
of the MONTH; because this is our 

best way to keep society moving forward. 

Enjoy the issue and enjoy the sum-
mer!





CAMOUFLAGE SERIES

Now available online at 
Neiman Marcus & Anthropologie
online & in-store at Riley Rose

kocostarusa.com

Kocostar offers at-home 
spa treatments for hair to 
feet beauty concerns. 
Name a body part. 
We’ve got you covered.

POP! OPEN TO PLUMPEN YOUR LIPS
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