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Charlotte Tilbury Magic Cream
Moisturizer

“Loved by celebrities and supermodels, the revolu-
tionary, results-driven formula is infused with a
magic matrix of oils. Transform the appearance of
tired, dull skin for a glowing, dewy, plumper-look-

ing canvas!”

Just A Touch - Foundation 5
Concealer

Cur Editor's Favorite - Just A Touch
provides  easy-to-control,  targeted
coverage exactly where you want it.

@ Mac - Burgundy Times Nina

A well-edited palette features a colour wave of
burgundy hues that offer countless shade
combinations. The saturated, soft and smooth
hues are all packaged in one compact for easy
portability.

ColorStay Micro™ Easy Precision Liquid
Liner

Create fine yet bold lines with ColorStay Micro™ Easy Preci-
sion Liquid Liner. A hyper-precise 0.1mm micro tip and a
high-pigment, 24HR wear formula.

Lip Glowy Balm

i 5 _ Who doesn't want a lip balm that delivers moisture

- 9 b & 2 and sheer color? It's great for on-the-go application
1IL'L . Revlon Insta-blush . is free of sulfates, parabens and phthalates... and it's
Kiss your cheeks with color. This sheer
cream-to-powder blush is mess-proof

as fresh as a graprefruit!

and mistake-proof—so apply it any-
where, anytime.
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| 7~ X\ When She Says It's Time....RODEO....
B OTA NICAL REPUBLIC ‘_\ 2 CBD Infused Sexual Enhancement Products

Fresh from start to finish, your skin will love our handmade beauty.

' an®Y

- BotanicalRepublic.com

_ deointimates.com @therodeointimates



LOVE YOUR

OWN SKIN

@ Gentle Hydrating Cleanser

Dr. Loretta's Gentle Hydrating Cleanser starts your skincare

routine off right. This sulfate-free cleanser gently removes

~ pollution, surface debris, and makeup without stripping
sretta skin of natural cils. Marine peptides provide a surge of hy-
dration while chamomile essential oil nourishes and

soothes redness and irritation.

F
Overnight Wrinkle Resisting & -~
Cream - Shiseido :
This extra rich, nourishing cream works p
: - : SHISEIDO
through the night to target wrinkles trig- iR
SATHIAN MR M e
gered by lack of sleep, with ReNeura Tech- R

nology+™** and TENCHA REM.*** Skin is L

deeply hydrated, fine lines are visibly \‘_n_,._

plumped and radiance is fully restored.

Strawberry Overnight &

Lip Mask /
4 !
An  moisturizing owvernight lip '
mask that melts into lips to lock in
essential moisture while you sleep, e 7,
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Infusing wellness and beauty, this
collection of six custom mists is for-
mulated with unique blends of es-
sential oils to provide a boost to
mind and body. Each custom blend
is infused with ingredients to acti-
vate specific mood boosting bene-

fits.

Indie Lee Restorative Eye Cream

dant Centella and Paracress extracts help st

diminish the visible signs of aging. C'unditii}ﬁ .
















THE BELLA ROSA COLLECTION

BELLAROSACOLLECTION.COM



CLASSIC DESIGN

MODERN WOMEN FASHION

Ultimate Comfort
Sofa Sandals
Air-Touch Foam Heels

Patented

Technology

7OR9 {f
7or9. official
7or9.com @
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"LA PEONY: A BLOOMING FASHION BRAND"

The LAFM team recently got to spend some time with

Melony Huber and her team for her luxury lifestyle brand
called LA PEONY.

During this time we got to do a gorgeous photoshoot
which displayed her beautiful articles of clothing, sat
down for a lovely dinner and sat down with Melony to
discuss her journey, her brand, and her vision for the
future. Melony is well traveled, extremely insightful, fills a
room with positive energy, and has a great grasp on her
vision and what she represents. Her team in its entirety
are a great reflection of that and downright just know
how to have fun while being consummate professionals.

Melony's love for fashion started at a young age, but it
was not until later in life that she realized she could turn
her passion into a career. She explains, "This all started
with a dream in my heart to create a brand that promotes
social good, local and global employment, building an
awareness of cultural heritage through artisanal designs,
and creating sustainable clothing that can make any
woman feel beautiful, confident, and promote social well
being.”

We inquired about how the name LA PEONY was in-
spired. It turns out that it is Melony's favorite flower. She
says, "My favorite flower is the peony. Its aesthetics and
medicinal qualities support the idea of wellness, growth,
femininity, and beauty.” The name symbolizes the beauty
and potential for growth that the brand embodies.

LA PEONY is a brand that is dedicated to social good
through collaboration. According to Melony, "The idea
behind it is about the beauty of a flower, which begins as
a bulb and grows into many petals that benefit all who
are around it" The brand creates sustainable clothing
that accentuates a woman's curves and gives her confi-
dence and comfort which we can personally attest to,
some of our staff have already made some inquiries
about getting some jumpsuits of their own. It also helps
that Melony's personal style is eclectic and expressive,
and she loves to mix classic pieces with bold colors. She
explains, "My style is formed by dressing for mood,
events, weather, and being ready for whatever comes my
way!" She loves all-black ensembles just as much as she
loves colorful dresses and jackets.

This opens up her brand to all different types of clients
but does have a main target demographic. The LA PEONY

client is mature, on-the-go, and balances work and plea-
sure. Melony explains, "She is likely to be between the
ages of 30-70, very mature, on the go, balances work and
pleasure, and she is looking for peak comfort in a com-
fortable environment. As well as being conscious of her
planet, she also strives to look and do her best simultane-
ously.” The LA PEONY client is part of a community that
uplifts others, exudes authenticity, and is always looking
to learn, grow, and better herself,

Melony's day is constant and is a living breathing exam-
ple of she would be her own client if she didn't already
run the brand. She is an early riser and starts her day with
a workout or a Chopra meditation. She says, "These ritu-
als ground me and keep my body and soul evolving.” She
spends her day on emails, calls, and various projects,
weaving work into her life with balance, Melony doesn't
allow work to consume her life but instead, integrates it
into her life. Her inspiration and her love for life is evident
in everything she does,

It's not all fun and games though, Melony believes that
one of the biggest misconceptions of owning a fashion
brand is that it's easy and fun. She believes that finding
the right manufacturers, team, and promotions are hard
work and that it takes a lot maore than just creativity to run
a successful fashion brand. There are plenty of hurdles
you have to overcome to be in the position that she is in.
Melony's biggest hurdle was when she had to reevaluate
her goals, mission, and vision after a partner she started
with didn't align with hers,

Despite the disappointment, she overcame her fear, be-
lieved in herself, and moved forward with her project
which continues to pay dividends due to her hard work
and determination. There were lessons that Melony had
to learn of course, she explains that "The learning process
has not always been easy or cheap but it has been essen-
tial and helpful. While | have probably learned more
about what does not work than what does, | am so grate-
ful for finding the way forward with a team of individuals
that care, that are hardworking, honest and continue to
play a role in my quest to do fashion differently than the
industry has done to-date,
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Melony's mission is to bring her audience versatile, expert-designed
wardrobe essentials that are luxurious, sustainable, and stylish, while
supporting the rich traditions of global artisan communities.

She gave us a glimpse into the world of LA PEONY, from her design
inspirations and go-to items, to her vision for the future of the brand.
Melony's passion for fashion is evident in every piece she designs. As
she shares, "l have a responsibility to listen to what my audience has
to say about what they would like to see and wear." It's this commit-
ment to collaboration and self-expression that has earned LA PEONY
a reputation for excellence and innovation.

Behind the scenes, LA PEONY is proudly manufactured in Los Ange-
les with the help of a family-owned business. Melony is dedicated to
sourcing high-quality fabrics from around the world, including Italy,
Turkey, California, and Qaxaca, Mexico. With the help of her tech and
design team, Melony is always pushing the boundaries of what's pos-
sible in sustainable fashion.

When it comes to personal style, Melony is all about experimentation
and having fun with accessories. Her favorite go-to items include the
Annie Hoodie Dress and the Caroline Jumpsuit, which she wearsin a
variety of different combinations.

Looking ahead, Melony sees a bright future for LA PEONY, with plans
to expand the brand's social initiatives and support of global artisan
communities. When asked about a dream collaboration, Melony ad-
mitted that she would love to work with Gueci, a brand that is making
a name for itself in the world of sustainable fashion.

In conclusion, LA PEONY is a brand that is poised for greatness, with
a designer who is passionate, innovative, and dedicated to making a
positive impact on the world,

We thoroughly enjoyed spending time with Melony and her team,
their smiles & energy are infectious and their brand is not to be over-
looked. Nothing but success is on the horizon for them.

Keep an eye out for their upcoming releases, and be sure to follow
Melony's journey on @la_peony_clothing on IG.
For more information, visit lapeony.com.
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PICK UP
LINES THAT
ACTUALLY

Did it hurt when you fell from heaven? Are we in Nashville, cause you're the only ten | see. Are you
French? Because Eiffel for you. All those typical pick up lines have been heard a millions times and at
this point are more satirical than anything. Also, these are not tailored to each person.

What makes any “pick up line" work if they ever do is something
that is tailored to that person, something that makes them feel
unique. If they make the person feel like it could be said to anyone
and could be applicable then it begins to lose its luster and just
seems insincere & cheesy.

MNow my style personally wouldn't be using traditional pick up lines
but | would try to think of creative or personal things to say to a
woman at a bar that would make them remember me.

First of all observe the room, make sure that you are in a situation
where it would be acceptable to approach someone in a romantic
way.

Second, let's take a good look at the person. Start with the physical
features; are they tall, brunette, athletic, eye color etc. Then let's
look at other things that might stand out; do they have a good
sense of style, what kind of jewelry do they have on, what can you
tell about them without asking a question. Use all these things to
your advantage, when you prepare your approach and be a bit
more thoughtful you have better odds.

"Hey | noticed your rings are from chrome hearts, they're really
nice" Something as simple as that opens up a conversation for
someone who is into fashion and immediately brings their guard
down because the approach is something that is relatable.

Additionally, it's also important to be confident in your approach
and not to be afraid to be yourself. Pickup lines are often seen as
cheesy orinsincere because they don't show the true personality of
the person who's saying them. Instead, try to start a conversation

that showcases your unigue interests and personality. For example,
if you're someone who loves hiking and outdoor activities, you could
say: "l saw you had a backpack, where's your favorite place to go for
a hike?"

Remember, the key to success with any kind of pick up line is to be
genuine and sincere. If you show a genuine interest in the other
person, they are more likely to respond positively. Don't be afraid to
take risks and be creative, but also be mindful of the other person's
feelings and comfort level.

Finally, it's also important to have a good sense of humor. A
well-timed joke or playful comment can lighten the mood and make
the conversation more enjoyable for both parties. Just make sure to
keep it light and appropriate.

In conclusion, the effectiveness of a pick-up line is subjective and de-
pends on the person you're speaking to and the situation you're in.
Instead of relying on traditional pick up lines, focus on being your-
self, being confident, and showing a genuine interest in the other
person. With these tips, you'll be well on your way to making a mem-
orable first impression.

lapeony.com

a Peony Clothing
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VERAFIED

NEW YORK

' WINGMAN
APPLICATIONS
NOW BEING
ACCEPTED

Have you ever been out with some of your girlfriends and wished you had

a guy to be a wingman for you? Having a wingman can be beneficial for

women in several ways; but how do you in fact become one?

Being a wingman takes finesse in understanding the dif-
ference between making someone feel comfortable in
approaching or setting up the approach for them - but
understanding how to do both is key as you will never
know which of the twao is required.

Therefore, why get a wingman in your crew? The answer
is simple. A wingman can offer support and encourage-
ment, act as a confidant for decision making and idea
sharing and help boost confidence. Not to mention
how, in social settings, a wingman can also deflect un-
wanted attention to let their friends focus on the people
they want to focus on and just get you out of unwanted
situations if something takes a turn.

Being supportive and non-judgmental, listening to their
concerns and offering honest and constructive feed-
back. Overall, the job of a wingman is to help her feel
confident and comfortable in social situations and be
prepared to assist when needed. Not to mention re-
spect boundaries and decisions while prioritize her
safety.

Ultimately, the most important thing is to be a good
friend and support your friend in any way they need
while working as a "translator” of any and all situations.
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ADIDAS ANNOUNCGES TRAILBLAZING ACTRESS,
PRODUCER AND STYLE ICON JENNA ORTEGA,
AS THE NEWEST ADDITION TO ITS GLOBAL FAMILY

Today, adidas announce Jenna Ortega as the latest addition to its family, as the
face of a soon-to-be-unveiled label, its first in 50 years. Coming together with a
shared commitment to moving through the heart of culture with style, passion,
and purpose, Jenna Ortega is the perfect embodiment of how the next genera-
tion is showing up in the world and who this new label is designed to represent.

An innovative on-screen icon, avid soccer fan, and yogi, who harnesses her power to voice what she truly believes in and
stands for, Jenna Ortega’s progressive persona and relentless pursuit of creativity make her one of the most exciting trail-
blazers of her generation and the ideal partner to join the family as the face of its new label.

Speaking about joining the adidas family, Jenna shared:
“My love for adidas is one that goes back years. It's always had such a presence in sport, music and culture and continues
to be an innovator in 50 many ways. Growing up for me it always had to be adidas sneakers and tees as the go-to, to this
day so much of my wardrobe is made up of the iconic three stripes. | feel so honored to become a part of this legendary
family of changemakers and be the face of its all-new label. Can't wait to show you guys”

Meanwhile, Brian Grewvy, adidas Executive Board Member, shared:

“At adidas, we are constantly looking at ways we can push the boundaries in both sport and culture, which is why it's so ex-

citing that we can announce lenna Ortega has joined us, to launch our first new label in 50 years. A progressive and pas-

sionate next generation pioneer that is making waves across the globe, her fresh and creative way of thinking is what we,

as a brand, found ourselves on and continue to be inspired by, We can't wait to unveil what's to come from this special part-
nership, very soon!”
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TWILA TRUE

FINE JEWELRY & WATCHES

Bespoke. Beautilul. Brilliance.

TWILA TRUE FINE JEWELRY IS WHERE FASHION,
STREET STYLE, AND PASSION COME TOGETHER.

NEWPORT BEACH, CA e RESORTS WORLD, LAS VEGAS, NV ¢ LAGUNA HILLS, CA

EliEE

[=] '

[ £] @TWILATRUEFINEJEWELRY
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FEELING SEXY
FOR YOU FIRST
BEFORE

ANYONE ELSE

Yes, being eye candy for someone else is nice sometimes, but so is wearing something
that makes you look and feel as good as you deserve.

Why is it that lingerie is so intimidating? Is it because we believe
that it's meant to be worn for someone else? We accepted the
idea of SPANX and T-Shirt bras with open arms, but when we
think of lace it is automatically associated with Sex, and less as-
sociated with confidence accepting our sexiness.

This made us wonder if this had anything to do with how linge-
rie is presented in society. We often market it with titles such as
"How to turn your man on” or “The perfect lingerie to turn

on” when we should really focus on the beauty and power
behind them.

When shopping for lingerie, it's often looked at as something
that is not comfortable. “If you've already discovered the de-
lights of fine lingerie, you'll know what a world of difference it
makes in how you feel; both beneath your clothes as you carry
yourself through your day, and as the simple joy of unwinding in
the evening in a butter-soft silk satin robe” - Angela Friedman.

Luckily, we have slowly begun adapting to a new visibility of lin-
gerie which in turn is helping increase acceptance of lingerie as
more than just a sexual accent. Whether you are starting with a
silk chemise here or a lace edging peeking out through clothes
there - it's a start! In fact, everything we wear has become an im-
portant and individual choice.

So why lingerie? Because it's the start of accepting your body
and realizing you are beautiful before the added layers. It's
about finding the pieces that hug your body (not constraint)
and caress your skin. We owe it to ourselves to clothe our bodies
in the very best and nothing is better than silk and lace.

It's time that we stopped accepting that lingerie was only made
to enjoy behind closed doors when it truly can be so much
more,
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Dating any of your sisters best friend can be complicated but if you've found yourself in the situation
where you feel like it would be disingenuous to yourself and her to not make a move for it then be pre-

DATING MY
SISTERS BFF

pared with what comes with it.

One major thing you should do is weigh out the pros and cons to
make sure that it something that actually is worth it, dating your
sisters best friend is something that should not be done impul-
sively and should be carefully thought out before you just dive
into it and tell your sister "Hey so me and ******* are dating." Also
on the other end, doing that in secret is even worse because now
there is deception on both parties.

I personally have been in that situation and thankfully it has
worked out for me flawlessly but that is not most people's experi-
ence,

Pros

You are already familiar with them. Odds are she's already met
the family (they probably already know you want to date any-
ways) and you've already made a connection with her so these a
good sense of comfort with them, you won't really have to break
the ice,

Your sister trusts her best friend. This shows a lot about her char-
acter, this is a really good indicator that she is trustworthy and
you should be confident that she is a good choice for a partner.
Your relationship with your sister can actually be stronger. Mow
that you both have someone that you care for deeply (besides
your family) you can do more things together every once in a
while. Go on trips together, family dinners, etc and have some-
thing to bond over.

Cons

Just like your relationship can get stronger with your sister, it can
get worse. Conflict can happen between you and your partner
which can make things a bit sticky between families.

There is more of a sense of responsibility to make sure things
work out, a lot of the time when you're in a relationship like that
there is expectation that things must work out or there will be
drama. Which is partially true, sometimes the expectation is very
high and if things aren't working out the way the family views it
should they sometimes get involved in the relationship which
does not help most times.

There are no secrets, being with someone that close to your sister
means that there cannot be secrets. You have to be honest with
both parties at all times because if you don't you will create ten-
sion between you, your sister, and your sister's bff and that will
eventually end up going very bad.

Ultimately if you feel like the risk to reward ratio is worth it and
you feel like you can handle the pros and cons that come with it,
it should be all worth it in the end.

For 10% =off use the code

THE CAMBRIDGE
SATCHEL CO.
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2 | We are Eavolu™ — Evolution Of You.
Guiding Your Natural Héalth Journey Premium eco-conscious fashion with buttery soft,

i , eco-luxe fabric to simplify your day.
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